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“JUST AS DELICIOUS AFTER SEVEN MONTHS” 
In the Heart of Hot Sultry Africa- 


Bernard Foods, Inc. 
San Jose, Calif. 


Gentlemen: 


We were in Africa seven months traveling over 25,000 miles, cover- 


Kamp - fack ing The Lower Sudan, Belgian Congo, Uganda, Tanganyika, Kenya 

and many of the remote areas. Naturally at times, food was a 
FOOD IS TRULY problem and it was at these times that Bernard's Kamp-Pack came in 
NON-PERISHABLE mighty handy. 


As you know, much of our traveling is done with porters carrying 
loads on their heads and here compactness and weight is a problem 
Try it on Your that must be solved. By getting so much Kamp-Pack food in so little 
Camp Hikes Space, it was a Godsend to us. 
and Cook-Outs 


Another thing, after seven months, your Bernard foods were just as 
delicious as they were the first month. Thank you. 


J Shall again be back in Africa and will certainly take a good 
Supply of Bernard Foods both in the large size tins and in 


Kamp-Pack envelopes. P a 
Sincerely, V4 ve ee ee. 


WRITE for a SAMPLE and 1955 LIST OF OVER 100 KAMP-PACK ENVELOPES 








CONCENTRATED > SOUPS AND —*—. FRUIT GELATINES 
OTHER a4 BEVERAGE BASE _— => CHOWDERS 
s —sry . 
CAMP FOOD - CAKE AND i sere, “Or 
FAVORITES ae: / PASTRY MIXES MEAT SAUCES 
FLAVORS 
FOR THE EXTRACTS ‘di > 
DETERGENTS “~() . 
DINING HALL COLORS OTHER SPECIALTIES DISINFECTANTS ‘2 ez 
EMULSIONS la oe 





Visit our booth at ACA Region Ii Meeting Feb. 24-25-26, Atlantic City 


All Bernard foods are manufactured in our four plants and distributed direct to camps from our warehouses across the U. $.. Guam. Hawaii. and Alaska 





when you want action, 
not excuses... [> 
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an INDEPENDENT insurance Firm 


serves you best! 


When you buy Camper Medical insurance, you must HNW&R is both independent and nationwide, 
be sure that claims will be settled promptly, and youll find that HNW&R is able to choose the 
with sympathetic understanding of a camp direc- underwriter and the specific insurance plan best 
tor's special problems. HNWA&R settles your claims suited to your needs. Consult HNWA&R, the acknow!l- 
direct...through its own offices. And, because edged leader in the camp insurance field, first 


ont 
MAIL THIS COUPON TODAY! Ay/Ui/p 


Higham, Neilson, Whitridge & Reid, Inc * es Bat 
344 North Broad St. eu , 
Philadelphia 2, Pa. | 


Higham, Neilson, Whitridge & Reid, Inc. 
MEMBER OF AMERICAN CAMPING ASSOCIATION 


PHILADELPHIA + BOSTON + CHICAGO 
LOS ANGELES + NASHVILLE 


Leading the Nation in School end Camp Insurance 
HNW4&R leads the nation in camp insurance... more than 500,000 persons in 
over 3,500 camps protected by HNW&R during 1954 


Please send me information on camp insurance 
Name } 
Title | 
Camp | 
Address } 


r-------- 
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Facts to help you 





get the most out of your 





camp advertising 





| e The New York Times Magazine Camp Directory 
voes to more than 1.100.000 families from coast to coast. 


2. They re families of higher-than-average income — 


the kind of prospects you want to reach. 


3. Times families are highly responsive. too. 
Camp directors know this — that’s why they concentrate 


their advertising in The New York Times Magazine. 


4. ln 1954, camps used half again as much space in 


The Times as in the second New York newspaper. 


5 e Inthissame period, The Times ran three times as much 


advertising as all national magazine camp media combined. 


Get the rest of the facts now so your advertising can 


start producing for you. See your agency or write direct to: 


Che New Pork Cimes 


School and Camp Department, Times Square, New York 36. N. Y. 
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INTERESTING PROJECTS INAUGURATED 
BY BARBARA ELLEN Joy 


Girt SCOUT WEEK C‘OUNSELOR EXCHANGI 
DATE NAMED PROGRAM EXPLAINED 


Camping Magazine. Volume 27, No. 2. Departments 
Established 1925. Published monthly 
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Subscription prices Membership in , 
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LASTING PROTECTION 
FOR YOUR BOAT 











Boot LIFE ye 


The Finest Finish 
Your Boat Can Have 


It's WATERPROOF and amazingly flexible 
and elastic. Resistant to marine growth... 
it protects against rot, Will not crack, chip, 
or peel when properly applied. Outlasts 
and is superior to spar varnish! Available 
in Plasticlear, White, and five brilliant 
colors, $3.85 qt., $12.80 gal.* 


. A true outstanding anti- 
BoatVINYLIFE: fouling liquid plasticized 


vinyl plastic for longest bottom protection 
in salt water. Prevents Teredo worms and 
crustaceous growth of all types. $6.60 qt., 
$22.00 gal.” 


BoatLIiFE 


all types of canvas 
will not crack seal. 
$2.25 qt., $7.50 gal.’ 


Plastic Canvas Seal: Complete- 
ly seals and WATERPROOFS 

Bending or folding 
Clear or White color. 


"West of Mississippi: add 25c qt. & 


to cover shipping costs 


90c wal 


WRITE TODAY FOR FREE FOLDERS GIVING 
COMPLETE DETAILS. 
ALSO 


-——— BOAT LUMBER ——_, 


For Boatbuilding 
and Repairing 


Selected lumber 


imported and domestic boat lumbers in 


specializing in general 


all sizes and types. 


LUMBER LIST 


Sitka Spruce Mast & Spar Stock © Cedar 
(Red & White) 


© Cypress © Long Leaf 
Yellow Pine Oak 
and ALL OTHER TYPES OF 


in Lengths 


* Teak. Philippine 
MAHOGANY. 
up 16 
Feet! Send 10¢ for folder “How to Select 
the Right Boat Lumber”. 


Marine Plywood to 
Helpful for con- 


struction and repairs. 


M. L. CONDON CO., INC. 


246 Ferris Avenve, White Plains, N. Y. 











LETTERS 


from readers 





New Format 


I wish to be one of those to con- 
gratulate you on the new format and 
type of the December issue. As 
a “bi-focalist”’ I appreciate any 
changes in printed matter which 
make the material easier to read. 

In addition I wish to have you 
know that I found Mary Jane 
Baker's article on Orienteering as 
clear a presentation of a new activi- 
ty as any I have long encountered. 

Keep up the good work for it 
builds good spirit of unity amongst 
camp people. 

John A. Chadwick 
YMCA 
Worcester, Mass. 


Real Danger 

[ read with interest the article, 
“Camping Confronts an American 
Dilemma,” by Frederick H. Lewis. 

There is a real danger to camp- 
ing in the present situation. The 
danger is that camping will become 
enveloped in the same hysteria that 





come a victim of those in our 
country who would destroy Demo- 
cracy in the name of fighting Com- 
munism, it will deserve its ignomi- 
nious fate. 
W. Richard Meyers 
Director 
Wilmington, Calif., 
Community Center 


Extra Copies 
Will you please mail us 25 copies 
the December issue of your 
Camping Magazine. Inform us 
about the charges and we will mail 
you our check. 
American Orienteering Service 
New York, N. Y. 

We are always glad to supply 
extra issues of Camping Magazine 
when they are available. Quantity 
prices are as follows: 1-4 copies, 
60¢ each; 5-15 copies, 50¢ each; 
16-25 copies, 45¢ 26 and 
over; 40¢€ each. 


of 


each: 


-Ed. 





has attacked our schools and many 
groups of public employees. 

Teachers in the City of Los An- 
geles now sign four loyalty oaths 
and a fifth has recently been pro- 
posed by the Board of Education. 
A survey by a conservative Los An- 
geles daily paper showed that a 
majority of social studies teachers 
in Los Angeles were not discussing 
controversial issues in their class- 
rooms because of the unfavorable 
political climate. Failure to resist 
witch-hunting in the camping field 
might lead to the same type of self- 
imposed shackles. Camping is com- 
pletely competent to handle its own 
problems. 

If camping allows itself to be- 





( 


Don't make a move!! 


without notifying us 


The post office does not for- 
ward magazines, and neither 
ACA nor the publishers stock 
any large quantity of back is- 
sues. Io assure continuous 
service, please send both old 
and new addresses 60 days be- 
fore moving. ACA members 
write ACA, 343 S. Dearborn 
St., Chicago 4. Non-member 
subscribers write Camping 
Magazine, 705 Park Ave., 
Plainfield, N. J. 
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A Standard favorite in thousands of successful restaurants... 





es 


Royal instant Pudding 


i — 





- eam 


val 


(stant 


ae 


PUDDING ANI ~ 
PIE FILLING 


NO 
COOKING 


jest wien with 


me me ee DELICIOUS 











Available from your jobber! Yes, Royal Instant Pudding 
and many other famous Standard Brands products—can be 
supplied to you by your jobber. There’s your key to quality 
products and the kind of service you prefer! 


You'll find that your jobber carries adequate supplies of all the 
Standard Brands products shown here. He’s ready to make 
quick deliveries and keep you stocked with these top-quality 
products used everywhere in America by successful restaurants. 


Rely on your jobber for dependable service! Rely on Standard 
Brands for dependable quality! Double dependability for efh- 
cient operation of your dining room .. . for sure-fire satisfac- 
tion of your patrons! 





He oui 
~ 
Never? | 


INSTITUTIONAL DIVISION §&TANDARD BRANDS INCORPORATED 
Roasters of Chase & Sanborn Fancy Mark Coffee 
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The ideal food 
package for 
hikes, canoe 


trips, over- 

night trips . 
wherever you cook 
an outdoor meal. 


Each TRIPPEROO serves 4 hungry people — and serves them well! Convenient, Light- 
weight, Economical, Sturdy, Water-proof, and GOOD! Clear, permanently legible 
directions. No fuss and bother of repackaging from your kitchen stock. 


EASY TO PREPARE! — JUST ADD WATER! 


Cost Per 
Case of 48 


. 
AL. KRENZER, 


Remarks 


Tripperoo Weight Each 


$10.80 Makes rich, fluffy pancakes. 


Pancake Flour 12 oz. bag 


Biscuit Mix 
Maplex Syrup Mix 
Breakfast Cereal 


Cream Dessert (Butterscotch 

or Chocolate Flavor) 
Sweet Milk Cocoa 
French Toast Mix 
Chicken Style 

Noodle Soup Mix 
Beef Style 

Vegetable Soup Base 
Brown Gravy Base 
Vegetable Rice Dinner 

Chicken Style 
Chili Con Carne Base 
Spaghetti-Tomato Dinner 
Green Pea Soup Base 
Navy Bean Soup Base 
Beverage Base (Cherry, 

Grape or Raspberry) 


V-C-B (Vitamin C Beverage 31 oz. tin can 


Base) Orange Flavor 


Chicken Gumbo Dinner 
Instant Mashed Potatoes 


IMPORTANT! 


12 oz. bag 
10% oz. bag 
52 oz. bag 


6 oz. bag 


8 oz. bag 
8 oz. bag 


22 oz. bag 


24 Oz. bag 
2 oz. bag 
8 oz. bag 


6 oz. bag 
7 oz. bag 
4 oz. bag 
3% oz. bag 


8 oz. fibre can 


4% oz. bag 
5 oz. bag 


11.50 
10.50 
8.15 


8.75 


12.50 
12.00 


9.60 


9.60 
8.15 
13.20 


18.40 
18.65 
12.00 
10.60 
12.00 


12.00 


17.80 
13.25 


Light, tender biscuits. Um-m-mh! 

Delicious for Pancakes, French Toast, etc. 

The Milk has been added to tasty, enriched Farina. Add 
water only. 

New simple method. No boiling water necessary. Just 
add cold water. 

Hot Chocolate at its best! Rich and creamy. 

Makes a real, tasty batter for bread and biscuits 


A complete Soup Base—Noodles and all. 


A delightful, economical Soup. 

Makes a tasty golden brown gravy. 

A complete hearty meal in itself. A bag yields four 12-oz. 
servings. 

A satisfying mild dish. Four 10-0z. servings in ea. pkg. 

Finest Semolina Spaghetti makes this so superior! 

The soup with the ham bone flavor. 

Good, old style Navy Bean Soup! 

Each can makes 2 quarts or two 8 oz. cups apiece for 
4 thirsty persons. 

Accepted for advertising by the AMA. Contains the same 
Vitamin C as orange juice. Needs no refrigeration 
just add water. 

You-all will sho’ like this one! 

Four light, fluffy 6-0z. servings in 1 minute. 


Tripperoos are guaranteed quality food products—the same as other fine 


foods the Hilker & Bletsch Company has been manufacturing since 1891. 
Less than case lots add 25¢ per dozen. Freight prepaidon orders of $40.00 or more. 


NEW! Complete breakfasts, luncheons, or suppers for four now available. SEND FOR LIST. 


HILKER & BLETSCH COMPANY 


614 WEST HUBBARD STREET 


* CHICAGO 10, ILLINOIS 
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Of almost all sports 


A Department Conducted by Prof. Charles Weckwerth, Director of | 
Recreation and Camping, Springfield (Mass) College | : 
Excellent Review of Canoeing | 


Presented in New Volume | TAKES LESS SPACE 


Principles of Canoeing 

AUTHOR: Pierre Pulling 

PUBLISHER: The Macmillan Co., 
60 Sth Ave., New York II. 
$3.95, 1954. 

REVIEWER: Calvin Rutstrum, Wil- 
derness Director, The Lake Hu- 
bert, Minn., Camps 
When you open this little volume 

you are charmed by the author's 

love for the canoe in its variable 
forms. And you agree with his sane 
outlook on. safety, especially his 
echoing the importance of not swim- 
ming away from an upset canoe 

His bibliography ts quite com 
plete, even though he shows my 
“Way of the Wilderness” as out of 
print, when it Is enjoying this yea 
its greatest sale, even to a new edl- 
tion. However, when we get to the 
chapter of canoe strokes and actual 
functions, we get the feeling that 
“The New Age” of canoeing did 
not “get to press.” 

The J strokes and _ leverineg 
strokes as described, and which 
have been used for decades, are 
comparable to alternately stepping 
on the gas and brakes of a car, the 
thrust of the paddle minimizing 
the value of the forward stroke. As 
a matter of conserved energy and 
efficiency, they have become obso 
lete in our camps. The stroke now 
as we practice it is straight back, 
slightly farther under the canoe, and 
compensated by a pitch angle to the 
paddle. 

The common scull which the 
author describes as simple to teach, 
has been dropped for a stroke which 
is a scull and a full draw to the 
canoe, making it a powerful draw 
stroke. Contrary to the author, it 
is the toughest to teach, since it is 
almost impossible to make a per- 
son believe that a paddle can be 
thrust away from a canoe and that 
the canoe will follow it. It seems 
contrary to physical law but it 
works beautifully, once learned 
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Table Tennis alone takes less 
: - space than almost all Even 
Also the new order ol Canoeing volleshal nO pag 1 . ft. of 
floor 


in the advanced group is to adopt per player, to a. 


kage eae a Tennis’ “9. And, no permanent in- 
a still different method, all forward stellata te required. An 
movement and steering done by co- lighted room serves 


ordinating the diagonal draw, both in minutes you convert a room to 
aoa sai siheiedie: daetetniaiah” scadieeadien Table Tennis, because 
OW aha stern paadiers Concerned made for quick set-up and 
with steering. This is a tough one 
to teach unless practiced by a good 
team. 
Ihe old method of running rap 
ids by getting speed for steerage is 
= . Harvard Table Tennis 
out of use, and levering of a paddle Teacher .. . the com 
, plete guide fully ‘liws 
is also becoming taboo among trated by the nation’s 
' , champions for ceach 
skilled canoeists. Now the powertul ; . os, physical edetatien 
: = . and , recrestion in 
sculling draw used by both bow credo cad Ganene 
' + ' or ' wae Yours tree with the 
and stern paddlers will make a hdl 
canoe slip sidewise and turn with 
lightning speed, as compared to the 


old methods. but the scull alone is 


not good enough for the rapids. why TABLE TERN 


Organized camp instruction has Costs LESS ~ mascinen Vitile Cinite 
also been changed in our camps | a a 
Ihe teaching methods were found . yer, Table 
too slow. | now practice a system 
which might be called an _ over- VES PLAYERS —- Com- 
application of a principle. It is | how th foto 
comparable to bending a spring. | . ae 4 
You go way beyond the point of 
tension, knowing that it will snap 
back to a mean point. Thus with 
campers we bend them so far away 
from the application of error in 
their strokes that they snap back Your supply of 


' ' : 
to where they belong. Canoeists are e ament Charts 


made in one third the time ye Meaty 


low loday 





Mr. Pulling’s book was apparent 
ly intended to be a general review 
of canoeing, since he has brought 
many names and ideas into his 
book. Perhaps his title should have 
been “A Review of Canoeing” 
rather than the “Principles.” He 1s end deliver reser stl 
an excellent writer, and the canoe ooo gala 

60 State St, Boston 1, Mass CM-2 
Gentlemen 





Ont atl 
Please forward FREE copy of 
Coming Next Month ( |Harvard Table Tenmis Teacher 
( |Harvard Tournament Charts to 
Fourth in the interesting series 
NAME 
“How Cemps Spend Their Money” SCHOOL OR 
ORGANIZATION 
based on 
| STREET & NO, 
ACA Study of Camp Costs and Operations 














Safety Posters 
Given Camps 


A series of 4 different SAFETY POST- 
ERS is now offered all camp directors 
and owners, free,by Edward A. Kenney 


of Educators Mutual. 


Illuserated by full-color cartoons, these 


posters speak a youngster’s language 
- put over safety ideas without being 
“preachy.” Post them on bulletin boards, 
in recreation rooms, by the swimming 
pool, near the showers. Write to Edward 
A. Kenney, Phila. 2, 


Pa., for your supply. No obligation. 


1§$22 Cherry Sc., 





Insurance Coverages 
Defined 


| or the information ot new <« amy} owners 
and directors... and the review of ver- 


eran camp men, we offer this summary 


ot two basic « amp insurance coverages. 


Medical Expense 


Covers you, yourcampers and your staff 
members for accidents (including acci- 
lental death) and sicknesses contracted 
luring the camping period, up to 4 spe- 
cified limit. Travel coverage is includ- 
ed, With Medical Expense insurance you 
ion't bill 


relations and encourage re-enrollments. 


Fee ~ Refund 


parents, thus build friendly 


Pays you when campers withdraw dur- 


ing the season, or fail to appear be- 


cause of 1isabilicies: when epidemic or 


fear of epidemic causes you to post- 


pone camp-opening, or delay camp-clos- 


ing 
lf ee-Retund 


past the scheduled closing date. 


Insurance helps balance 


your budget DS puarantecing your in- 


come. Being able to return tuitions to 


paren.s strengthens publ ix relations. 


For particulars or specific proposals, 
write or phone (collect) co EDWARD A. 
KENNEY, 1522 Cherry St., Phila. 2, Pa. 
Phone LOcust 4-3996. Mr. Kenney rep- 


resents EDUCATORS MUTUAL INSUR- 
ANCE COMPANY, Lancaster, Pa. (AdvJ 
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ist will make a big mistake if he 
does not read this book to follow 
the course of canoeing as it has 
been developed up to the ever in- 
creasing flux of this subject. 


Insect Fact and Folklore 
AUTHOR: Lucy W. Clausen 


PUBLISHER: The Macmillan Co., 
60 Sth Ave., New York 11. 
$3.50, 1954. 

REVIEWER: Virginia H. Buzzell, 


Glen Eyrie Farm for Children, 

Delavan, Wis. 

Who would imagine that a book 
on insects could be so interesting, 
even fascinating? | could hardly put 
it down. All the stories and folk- 
lore will be grand for our campers 
on their Insect Treasure Hunts. 

We, Americans, have used 
enjoyed honey, but the way other 
peoples have eaten insects is amaz- 
ing. The Malabar coolies and many 
natives of South America and Afri- 
ca roast and eat the larvae of beet- 
les found in their areas. The Greeks 
and Romans in their great periods 
of luxurious living included the 
Coccus grub on their menus. To- 
day, Chinese children munch away 
dried water beetles with as 
relish as American children 


and 


on 
much 
eat pieces of candy. 

Grasshoppers as food have ac- 
tually been the means of prevent- 
ing famine, and are widely used in 
countries of the far 
hopper Roast was a choice meal of 
the California Digger Indians 

Down through the ages insects 
have been medicine in 
amazing ways. Cantharidin produc 
ed from blister bettles served in the 


Fast. Grass 


used as 


time of Hippocrates as a “love” 
potion and a treatment for dropsy; 
in the time of Frederick, the Great, 
in Germany as a cure for hydro 
phobia; and today in medicines fo! 
the relief of internal in 
flammations, in hair tonics and foi 
purposes of breeding in animals 
Cockroaches have been considered 
by some people to be an important 
medicine. The In- 
ashes ol 


Various 


ingredient in 


dians of Jamaica use 
cockroaches in a tea to cure worms: 
mashed with sugar they are applied 
to ulcers and cancers 

lo the ancient Egyptians 


beetle was a symbol of eternal life 


the 


camp 
directors 


see how Field’s 
can help you 

and your campers 
to plana 
successful season 


Visit our School and Camp 
Bureau (Fourth Floor, North, 
Wabash) and learn how our 
Specialized camp consultant 
and referral services can assist 
you and your prospective 


campers. Discover, too, how 





making Field’s your outfitting 
headquarters is an extra service 
to your campers and their 
parents. Here they can shop in 
pleasant surroundings in a 
Store that generations of 
parents have relied on for fine 


quality merchandise and 
th 
ld 
lope 


|. CHICAGO 


courteous service. 
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ATCTUS 


VIAGAZINE 


sends more children 
to camp 
than any other magazine ! 


1,625,000 mothers with over 
3,250,000 children depend on 
PARENTS’ for camp selection 
guidance, look to its camp listings 
with confidence. 


More camps use PARENTS’ than 
any other national magazine... 
75% of previous year’s advertisers 
renewed space in 1954! 


Only magazine with 100% 
families - with - children 

it audience — natural proapects 
jor camp enrollmenta. 


For rates and details write to: 


Josephine £. Chrenko, Director, 
School and Camp Dept. 


PARENTS’ MAGAZINE. 52 Vanderbilt Ave..N. Y. 17 











—— CRAFT SUPPLIES — 


Your 
FREE 
RACK 
With 


Instruction 


SPECIAL OFFER 
Cabinet with 12, 100-yd. spools 


CRAFT DIRECTORS 


Supplying CAMP craft materials is a 
SPECIAL business with CRAFT SER- 
VICE. 22 years of “know-how” in pleas- 
ing camps is at your service. To all 
customers we offer 

e Courteous Service 

Special Discounts 
e Large Selection 
e Fast Shipments 


MAY WE SERVE YOU? 


CRAFT SERVICE’S 80 page catalog show- 
ing hundreds of items, many exclusive, 
is yours for the asking. We will be 
pleased to tell you of our supplies, dis- 
counts, return privileges, open account 
purchasing Write for our camp 
service details 


CRAFT SERVICE 


$13.00 


etc 
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and held sacred. Images of them, 
scarabs, were carved in jade, azur- 
ite, emeralds, and served as gifts, 
charms, ornaments, frequently 
mounted on rings. 

The book is full of such interest- 
ing facts and stories. Presenting in- 
sects in a favorable light has been 
the concern of the author for years. 


How to be a Modern Leader 
AUTHOR: Lawrence Frank 
PUBLISHER: Association Press, 291 

Broadway, New York 7. $1.00, 

1954. 

REVIEWER: Max J. Lorber, Direc- 
tor, Camp Nebagamon, Lake 
Nebagamon, Wis. 

This book should be a “must” in 
every camp's Leadership Library. 
Not that it presents many new or 
startling contributions to the subject 
of leadership but because it is a 
concise and articulate presentation 
of this very important subject. 

“How to be a Modern Leader” 
might well be required reading for 
any leadership training group. Its 
emphasis upon the mature atti- 
tudes of leadership which should 
take place in the leader’s “grow- 
ing up” process is excellent. The 
author reveals how the leader finds 
his own reward in noting the con- 
tributions which the group will 
make to him; as we begin to under- 
stand others we understand our- 
selves better. 

A short book of 62 pages, its 
eight chapters deal with kinds of 
leadership; What is Common to All 
Leaders; The Meaning of Organi- 
zation; Dynamics of The Leader- 
ship Process; The Group Purpose 
and Objectives; Leadership in Ac- 
tion; Common Problems of Leader- 
ship; and, Leadership as A Per- 
sonal Development. 

Its closing paragraph strikes the 
keynote of the book: “Modern 
Leadership means no longer the 
expression of an aloof, domineering 
person, but rather as a shared, dy- 
namic relationship in which leader- 
ship operates by evoking from the 
group a circular, reciprocal and 
creative process. Thus, leadership 
emerges as the way groups of per- 
sons today seek their common pur- 
poses, not for or under their lead- 
er, but with their leader.” 
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PORTABLE 


ERVoI) 


Vacuum Insulated 


HOT FOOD, SOUP and 
COFFEE CARRIERS 


BEGIN WHERE ,COOKING 
KETTLES AND COFFEE 
URNS LEAVE OFF 


DIRECTORS / 


Cut your operating 
budget with AerVoiDs. 
Save Labor! Save Money! 


Save time. Expedite your feed- 
ing operations with AerVoiD 
Portab!e Vacuum Insulated hot 
food, soup and coffee carriers. 


Cook meals hours in advance 
of service like institutions do. 
Store in AerVoiDs. Release 
kitchen help for other duties. 
Eliminate much last-minute meal 
hour rush. Release cooking 
equipment for further produc 
tion. 

AerVoiDs portability makes it 
possible to transport hot foods 


and liquids for field activities 


even miles from your kitchens 
_ and have them Hot when 

you re ready to serve, IN- 

DOORS OR OUTDOORS! 


AerVoiDs vacuum insulation keeps cold 


foods cold as well as hot foods hot 


SAVES ICE! 
sizes to 
No installation 


Variety of service a few ofr 
hundreds. 
for service as soon as unpacked, Highly 
made entirely of stain 
less Built-in durability to stand 


up under rough vusoge 


ready 


sanitary 
steel, 


Thousands in daily service from coast 
lo coast amongs! institutions, hospitals, 
industrial schools, caterers, 
large government and commer 


plants, 
many 


cial feeding operations 


Write for circular 


ada” a 


Ulustrated catalog 


and low factory to-camp prices 


VACUUM CAN COMPANY 
,y SOUTH + ryt AVEWN ' 


is 2. 
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Smitty’s dad pinne 


weit didn’t care for that too much. After 


all, he'd shot the best score in camp. Of 


course, | gave the ribbon right back. But I knew 
what his dad meant. 

Smitty used to be a real scamp. He was too 
small for his age to make a showing in most 
sports, so he became a letter man in mischief 
Then I started Smitty in a sport where size 
doesn’t make any difference . . . where self-dis- 
cipline can make a winner of any boy. 


. 
. 


That kid took to riflery like a duck to water. 
It had all the thrill his restless imagination craved. 





Remington ‘‘Matchmaster™’ 
Model 513T 
22 caliber target rifle 


Remington Model 521T 
22 caliber target rifle 






d the ribbon on me! 


Now his dad can hardly believe the change. 
Smitty is a straight shooter in every way. 
Riflery is the high spot of many boys’ camp 
programs. Supervised target shooting is one of the 
safest outdoor sports. And it costs so little. All 
you need is a few Remington Model 513T or 521T 
rifles, targets, ammunition and a safe backstop. 
Why not get started this surnmer? Remington 
has free literature and plans to help you. Just 
send a card to Remington Arms Company, Inc., 
Rifle Promotion Section, Dept. C2, Bridgeport 


Remington 


“Matchmaster” is Reg. U. S. Pat. Off. by 
Remington Arms Company, Inc., Bridgeport 2, Conn. 
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By Mary Meixner 


Assistant Professor of Art 
lowa State College 


What 

















re 


nds ol 


Apks and Crafts 


Experiences 


are Worthwhile? 


ee OW LONG WILL it take?” 

H can be a most discouraging 
question to the art counselor who 
wants the camper to be free of the 
necessity of time-binding his activi- 
ties as he must do so consistently 
in the city and town. So much ts 
done for young people, they may 
well expect to find a craft to be like 
the neat, small packages of break- 
fast cereal they can open and use 
up all at one time. 

In our zeal to 
prepared, and above all, economi- 
cal, we often establish a craft shop 
to fit this tidy plan-—a shop where 
lacings hang in pre-cut measured 
lengths, where papers are squared 
away in standard sizes only, where 
metal discs stand in uniform piles, 
and clay balls are readied for the 
day before the door is opened for 
camper activity. 

The camp shop is “organized.” 
Keeping this store-like approach 
will insure no waste, we say. But 


be efficient and 
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it is ever the privilege of childhood 
to indulge in waste. It is our under- 
stood aim that children should have 
cheap and abundant supplies for 
the learning They often 
need to use up much to learn little. 
Children’s work aims for immediate 
and temporary use, but it is also ex- 
perience on the road to realizations 
for the future. 

Bit by bit, we have begun to 
whittle down these experiences, par- 
ticularly in crafts, until the child 
can perform his work without ever 
getting off the bench or log on 
which he sits. We have outdistanced 
our aim. For, when the smoke is 
cleared, we have only kept him 
busy. He asks for more work to 
keep him busy. He still can be 
standing outside the door to the 
world of creative doing. 


Process. 


A Creative Thing 


This matter of making the choice, 
preparing materials, finding the 


place to settle down to work, ts a 
creative thing. It is 
have well-labelled cupboards with 
separations clearly marked, boxed 
and ample containers 
open, not locked, for things that 
can be together, like tin 
paint brushes 
[here should be stacks of old news 
papers on hand for the spilled 
paint, the trial cuttings and pat 
terns, the dried clay falling from 
the modeller’s hand. This, together 
with a diligent surveillance during 
the first days of the camping season 
will lead to as normal an 
tance of “the way we do things 
here” as putting away one’s clothes 


necessary to 


which are 


tossed 


pans, or assorted 


accep 


is done at day’s end 
Any misjudgments 
when children do have 
their own supplies is no more fre 
quent than that of adults 
they are given the same privilege 
[he counselor is the custodian of 
the crafts environment, but 
so, a guide. Wherever she can be 
lreed from routine tasks which 
should be part of the craft itself, 


and 
charge of 


CTTOTS 


when 


more 


she will be better able to guide in- 
dividual growth. 


Appreciation of Tools 


Love of his tools is the mark of 
the fine craftsman. Keeping supplies 
accessible to children and counting 
the time they prepare and select as 
a valued part of the working per 
iod, is one way to begin apprecia- 
tion of tools, and to recognize van 
dalism as their counterpart in abuse 
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Crafts should exploit much more 
the prospect of making 
Brushes can be made from the 
bristles of old shaving brushes and 
toothbrushes, using part of the bris- 
tles glued to a wooden handle with 
airplane glue. Clay modelling tools 
can be adapted from many kinds 
of old instruments and wire coat 
hangers. Goose feathers can be cut 
into quills to practice manuscript 


tools. 


Mary Meixnet! 
writing like Benjamin’ Franklin’s. 

Now there are arts of decoration 
in which the good in the experience 
comes only from developing skills. 
This is not necessarily bad. It ts 
one valid activity. But to do only 
decoration is an incomplete offering 
for a craft shop to make. Once the 
skill is acquired in decorating a 
plate with a border, or a box with 
canoe paddle 
lesson 1s 


Drawings by 


a medallion, or a 
with a monogram, the 
over. But the hunger to make some- 
thing of one’s very own may still 
be there. It has not been abated. 
Some of the projects open to the 
camper should give him a sense of 
completeness in doing the whole 
His own ideas in mas- 
and materials 


job himselt 
tering new 
should be respected, 

looms strung by harrassed coun- 
selors at day’s end give the child 
only the motion of handling the 
shuttle. He has, again, been cheated 
of the struggle on the way to the 
fun of making cloth. Anyone who 
has patiently threaded a loom, eye 
by eye, no exceptions, can groan 
with satisfaction over the mastery 
tediousness, and the same 
person will see with new eyes 
nature’s weaving and networks, in 
spider's webs and in the veined 
structure of leaves. The _ tedious 
parts balance the creative part of a 


tools 


of its 


process 
Even a crude cigar box 
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loom 


can give a camper the rhythmic 
pleasure of “over one and under 
one, and over one and under one” 
as he makes cloth. Any of the 
braiding crafts satisfy this rhythmic 
tempo. 

It is still a rare camp where the 
craft atmosphere captures one by 
its woodsy, nature materials as pre- 
dominant choices. Of the quantities 
of books on crafts, excluding clay 
and ceramics and basketry, very 
few explore the native materials 
area. Nevertheless, the old burlap 
covered pine pillow of mother's 
camping days, exudes a pungent 
nostalgic camp smell not 
erased by years or art fads. 

Clay, which is so pliant and waxy 
and so responsive to pure touch, 
should be supplied in abundance 
for everything from jewelry making 
to pottery and sculpture. Having 
dried the cattail leaves or the corn 
husks himself, or having gathered 
the willow shoots and long pine 
needles or burls, the child adds to 
his story of his mat or basket or 


easily 


tie slide. 
Sketching and Painting 


The sketching and painting ex. 
periences should flow in and out 
of the shop while other crafts are 
in progress. Camp setting, its wa- 
ters, trees, flowers, tents, people 
and animals all are there as forms 
from which the mixing and match- 
ing of colors and other media de 
rive. In finger paint, unplanned re- 
sults of the greatest freedom, con- 
trast to the solid forms that can be 
built up carefully in the long pro- 
cess of oil painting. 

In watercolor, paint runs and 
fuses, sometimes into happy acci- 
dents of vibrant color. The opaque 
mediums of tempera and oil can be 
blended into tonal patterns, or into 
designs of clear, bright areas. Fo: 
quick results, the chalks and pastels 
of brilliant color give immediate 
and thrilling discoveries. Such joy- 
ous experiments lead to a child’s 
acknowledgement that others miss 
so much by not doing these things 

But there are intangibles that 
come with a broader philosophy of 
meaningful art in camp. | am think 
ing of Judy who brought her mother 
and father to the craft shop one 
afternoon. High on a shelf was 
her best effort, a spray of pine 
cones on the wooden panel of a 


box top—her first and diligent ac- 
complishment in Judy, age 
nine, did not rush to her own work 
when she came into the shop—she 
performed rather, according to her 
own plan. She took her family 
through the event of a visit. 

The people were important 
introduced her friends at the work 
tables. [he furniture and the room 
were important opened the 
sturdy cupboard doors, which were 
planned for her level! oi heigat, and 
she described the contents, picking 
up brushes and tubes, and 
needles and pens. She pointed out 
who did the paintings and draw- 
ings of campers on the walls. In 
the weaving room, she opened the 
red chest of yarns and warps before 
she addressed her family to the 
looms and work in progress. 

From the windows, the guests 
had pointed out to them the log 
where the muskrat swam if one had 
keen eyes, or the pier where one 
day a blue heron strutted “without 
permission” from the swimming 
coach. It was at the very last that 
Judy produced her own handiwork 
on the shelf. All of this was Judy’s 
craft experience. 


oils. 


she 


she 


paste 


Freedom in The Crafts Shop 

Certain conditions of freedom, 
then, can be provided. Camp crafts 
need not be run like a schoolroom 
which must be administered within 
the largeness of a school system. 
Here the handling of supplies can 
be open. If there is a division of 
camp-provided materials as against 
the more costly, and if the group is 
heterogeneous with a varying spend- 
ing power, then divisions of cost 
must be made and some materials 
not be accessible to all. Even this 
is better than to offer less choice, 
for everyone learns at time 
to spend within his own means. 

It Is important that the 
range of crafts offered lead to both 
the decoration of objects and the 
making of whole objects, and that 
the child see his own way through 
to the best use of his materials. 

To be more flexible is more dif- 
ficult, but its rewards are imme- 
diately apparent, for the staff works 
as hard as ever, but on more signi- 
ficant problems than those of regi- 
menting supplies as well as projects. 
[he latter method does not center 
on our first concern—the camper. 


some 


also 
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By William A. Goellner 


NE OF THE most frequent 
() requests made of a counselor 
during the season is to tell his group 
a story. Many counselors feel that 
good story tellers born and 
that nothing can be done for those 
who are not so gifted. And while 
it is true that certain individuals 
find story telling natural and easy, 
all hope is not lost for those who 
desire to improve their ability in 
this line. 

Like many other things, an intel- 
ligent application of certain basic 
principles can lead to adequate com- 
petency and the thrill of mastering 
a new skiil. Basically story telling 
rests on three main principles. 


are 


Selection 

The age and sex of the campers 
are major factors in selecting the 
most suitable type of stories. Most 
counselors will find that campers 
tend to fall into one of three def- 
inite groups, each of which has 
characteristics which distinguish it 
from the others. 

Campers in the beginning school 


years, ranging in age from six to 
about nine, are greatly interested 
in pretending and fantasy. The sim- 
plified versions of common folk 
tales and other stories which per- 
mit this self-identification 
fective at this time. 

The intermediate school year 
group includes those from 10 to 
about 14. Tales which emphasize 
good plots and tend to challenge 
the growing judgment of this group 
are popular. The ability of these 
children to appreciate deeper and 
more hidden meanings permits 
wider latitude of choice. Stories by 
such authors as Kipling, Stevenson 
and Hugo are good. Tales of Indian 
life offer sure-fire appeal. Animal 
and dog stories of Seton and Ter- 
hune give many opportunities for 
a gripping story. 

Another little used area for story 
selection is that of hero tales using 
legendary characters such as Robin 
Hood, Roland, and Robert Bruce. 

The greatest challenge to the 
story teller will be presented by 
campers in the senior school years. 
In order to capture their fancy, 
these must tend to emphasize adven- 
ture, romance, exploration, mystery, 


are el- 


How to help your counselors 


Revive the Art of 
Story Celling 


Photo by Bill Smith 


Jonesport Camp 
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and other exciting facets. Humor 
stories, if not over-done, are fre- 
quently a enjoyment. 
Mark Twain’s tales are ideally adap- 
ted to this group, 

Suitable stories may be gathered 
from a wide variety of 
Works of explorers such as Stel 
ansson, Chapman, and others are 
eminently suitable. Many popular 
magazines specialize in adventure 
stories which can be included in 
the counselor’s files for future use 


source of 


SOUTFEeS 


Preparation 


Once the counselor has selected 
his story, he faces the problem of 
preparation. A few simple proce- 
dures will build up the necessary 
background and confidence to do a 
good job. 

The story should be read through 
at normal reading speed and atten- 
tion. It is then a good idea to set 
it aside for a day or two and oc 
casionally think about it. The story 
should then be re-read paying atten 
tion to its details. 

The counselor should become 
thoroughly familiar with the place, 
time, characters, introduction, se- 
quence of events, climax, and end 
of story. To aid in this a brief out- 
line may be made setting down the 
important points as they occur 


Presentation 


You have selected the story care- 
fully, prepared yourself properly, 
taken heed of time and place, and 
now you face an audience of ex 
pectant faces. The story begins. 

Make the beginning arresting. 
The opening of a story should catch 
campers’ attention and arouse their 
interest. 

Put enthusiasm into the telling. 
It is not necessary to shout and 
gesticulate to extremes, but proper 
use of fundamental hand and body 
movements is a good thing. Avoid 
speaking in a dry and monotonous 


» “tone of voice. Nothing kills a story 


quicker than for the audience to 
feel that the teller is not interested 
himself. 

[he age level will influence the 
choice of words. Talk to campers 
at their own levels. Choose diction 
which is adequate to do the descrip 
tive job in hand. 

Once the climax of the story has 
been achieved, it should come to a 
close quickly 





Why not Try 


A Camp Water 


NE OF THE really big things your campers will 
() look forward to at camp its the excitement of a 
Water Carnival. If you’ve never held one at camp be- 
fore, put it into your plans for the 1955 season 

A Water Carnival can be as simple or detailed as 
you wish. It consists of a series of events all involving 
swimming, boating or canoeing activities. All events 
use skills Which have been taught campers in their 
regular classes. 

You may want to plan a little carnival during the 
time between, let’s say, Sunday Service and Sunday 
dinner. Then you'll want to schedule only three or four 
events. Or a full day’s carnival can be arranged, using 
some dry land games adapted to the wate: 

[he accompanying pictures will give a good starter 
to your schedule of events. They come from William 

In Thumbs-up Race, the con Hillcourt, Boy Scout National raractng of Scoutcraft, 
sneante aut the tenet of the courtes) of Boys’ Life Magazine. Photos are by Mar 
course, using leg stroke only, shall Spean. 

with both thumbs (or index fin 


veers) above water. 


Shirt Rescue has victim in 
walter, dressed camper on 
dock, On “Go.” rescuer un 
dresses, jumps in, shirt in 
mouth, swims out, tows vic- 
tim in with shirt 


Boat Rescue starts with a victim 
for each team out in the water, 
and boat pulled up on shore. On 
signal, two boatmen push boat 
into water, rush to victim, pull 
him to safety. 














arnival 


kee Race requires steady nerves 
Each contestant has a spoon with 
an egg in his mouth. If egg drops 
off, swimmer must recover it be- 
fore continuing. 








Silent Swim Race is a 
“toughie.”” Teams can be 
any size. Campers slide in- 
to water soundlessly, move 


to goal without a _ splash. 
Slightest sound disqualifies 
a team. 
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Team for Ringe Race con- 
sists of victim and rescuer 
~toetim floats 30° from 
dock. After sienal, first res 
cuer to pull in his man 
win, 


Swimming Relay uses two ot 
more campers to a team. No, | 
swims certain distance, returns, 
touches off No. 2, who dives in, 
and so on, regular relay style 
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§ Family Camping 
the answer 0 


at Camp Laurel Ridge. 
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ODERN ORGANIZED camp- 
M ing for children is about 70 
years old and developed originally 
to give boys and girls from metro- 
politan areas an opportunity to get 
4 summer vacation in the country. 

Thousands of children have en- 
joyed such an experience but as 
these boys and girls became young 
men and women, married and ac- 
quired families, they left camping 
behind as only a childhood memory. 

A summer vacation for the fam- 
ily now became a_two-thousand 
mile sightseeing tour in the family 
automobile; a summer resort on the 
board-walk with all of its artificiali- 
ty; or, a rented cabin on Round 
lake, where mother, with few con- 
veniences, worked harder than at 
home and watched the children 
while dad played golf or went fish- 
ing. 

Family camping in an organized 
family camp gives the entire fam- 
ily—-dad, mother and the children 
of assorted ages—a chance to en- 
joy a vacation together with a bal- 
anced program for both children 
and adults, and other activities on 
the basis of family participation. 
Including young adults and young 
married couples, these family camps 
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By T. R. Alexander 


begin where camping for children 
leaves off. 

Of course every child should 
have the opportunity of living to- 
gether with other children of the 
same approximate age in an or- 
ganized boys or girls camp and 
nothing can replace the values that 
come from such an experience. 


Year-round Implications 


But there are other equally im- 
portant contributions which family 
camping can make in developing 
understanding, new interests and 
appreciations of each other as the 
family group plays, learns new 
skills and explores together new 
trails of recreation that can result 
in year-round closer family rela- 
tionships. 

The family camp gives father 
and son, mother and -daughter, or 
the entire family a chance to play 
on the same team, go fishing, rid- 
ing, boating or hiking, and work 
together on a ‘skit, camp news- 
paper, camp-fire or craft project. 
It can mean their introduction to a 
family hobby such as archery, hik- 
ing, badminton, riding, fishing, 


for p0U7 


swimming, astronomy, weather- 
forecasting, folk music, naturelore 
or hand-crafts that will continue 
for years to: come. 

Organized family camps follow 
different patterns but generally the 
family lives together in a cabin 
and eats together as a family group 
in the dining hall. Where parents 


are responsible for the children, 
except during program periods 
planned especially for boys and 


girls, no counselors are needed on 
the camp staff. All of the camp 
program staff become specialists 
who serve as program resources 
for activities and projects planned 
and carried out by the campers 
themselves. 

In the family camp one finds a 
great wealth and variety of interests 
and skills. Adult campers with tal- 
ents in music, dramatics, art, ath- 
letics, naturelore and other 
provide a program reservoir that 
makes it possible to introduce al- 
most unlimited variety and quality 
into camp program. 

As far as activities and partict- 
pation are concerned, most adults 
in a camp setting behave pretty 
much as grown-up children. They 
are motivated by the same desires 


areas 
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for satisfaction by achievement and 

recognition. The camp program 

must be well planned but flexible 

and must appeal to all different 

ages represented in the family. ———s ' 
Organization and private camps ree 

for children interested in develop- 

ing a program of family camping, A THE ESTABLISHED 

can make a beginning by adding an ="“CAMP STANDARD 

additional week or two for families | | 

before or after their regular periods. | FOR OVER 25 YEARS 

Adaptability of facilities, early pro- | ; 

motion to give families time to make 

their vacation plans and the use of 

a representative planning committee | 

of potential campers are important | T-SHIRTS © SWEAT SHIRTS 

considerations in establishing a fam-_ | 


ily camp. JACKETS #© JACQUARDS 
Typical Family Camp SHORTS © CAPS ¢ HATS 


Camp Laurel Ridge, operated by | EMBLEMS e BANNERS 
the YMCA of Pittsburgh, in the | 
mountains of Somerset County, | PENNANTS 
Pennsylvania, was established in | 
1936 and operates for a ten week 
period each summer in addition to | 
fall, winter and spring weekends. | (smooth dye finish) 
Fach family lives in a cabin in one designs 
of four units, with a wash-house | 
and recreation lodge serving each 
unit of seven cabins. 

All campers eat in the central 
dining hall at the same time and yhtle 
much of the organized camp pro- ‘A 
gram is built around the meal hours. | | | | i /St Ae 
At other times family groups follow | . 
their own interests or combine with 
others in either formal or informal 
activities. A supervised play pro- 
gram for younger children three to 
ten years of age, mornings and af- 
ternoons, provides parents an op- 
portunity to participate with other 
adults if they choose. 

The camp nurse and dietitian 
work special feeding problems with 
the mothers of small children. 

Special events for each program 
week are planned at a “town-meet- 
ing’ of all campers each Sunday 
evening following a traditional buf- 
fet supper. Camper committees plan 
and direct these special all-camp | 
programs with staff members serv- | WRITE FOR 
ing as resource persons. Adults with CATALOG! 
unusual skills in music, dramatics, : BUY DIRECT! 
arts and crafts, nature-lore, astron- | 
omy, photography, archery, and | MANUFACTURERS 
sports help enrich the camp pro- from yarn to 
gram each week as volunteers with finished product 
activity emphasis varying according 
to the interests and skills of each 


succeeding group throughout the KNITWEAR CO., INC. 
ROCHESTER 4, N. Y. 





With Champacraft (raised 
velour) or Aridye 




















summer. | 
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Camp directors sometimes seem to lose 
sight of the fact that they are feeding 
growing children with definite food needs. 





OU CAMP DIRECTORS 
have the job of seeing that 

the growing boys and girls in your 
camp are well fed. You may not 
plan the menus yourself or prepare 
the food, but you are responsible 
for serving food that will enable 
your children to grow and develop 
normally. Let’s consider the foods 
campers need and why they need 
them. Then we're ready to plan 
menus. 
The 


camper! 


serve to your 


energy 


food 
must 


you 
provide; 1. 


Table 1 — BASIC SEVEN FOODS, 


Nuambe 
i¢ ; i i?) , 
Foods dail; 
One or 


more 


Green and yellow 
vegetables 


One or 
more 


lomatoes, citrus 
fruit, raw cabbage 
Two or 
more 


Potatoes; other 
fruits and 
vegetables 

Milk, cheese, and 
ice cream 


3 cups 
or more 


Meat, poultry, One 
fish, dried beans, 
and nuts 

Egys 

Bread, flour, 
cereals—whole 
grain or enriched 


One 
Some 
each 
meal 
Some 
each 
meal 


Butter and 
fortified 
margarine 


moderate amount: xXx 


large amount 


The emphasis of this article is therefore 
on Nutrition. 


We hope it will serve to 


point out the nutrition rationale behind 


camp menu making. 


Your Campers Nutrition Needs 


By Dorothy M. Proud 


for work and play; 2. material for 
growth and repair of tissue; and 3 
material for the regulation of body 
activities, such as the beating of the 
heart, the clotting of the blood, and 
the normal action of muscles. Food 
groups and how they meet these 
needs are shown in the accompany- 
ing chart (Table 1.) 


Energy Food 


Energy foods are fats, sugars and 
starches. The energy produced when 
these foods are burned is measured 


THEIR FOOD MATERIALS AND USE 


lood Materials 
{ it 


Growth Regu 


knergy and lation 


Vane repau 


Vitamin A in all; 
iron in leafy green 
vegetables 
Vitamin C 


Small amounts of 
many nutrients 


Calcium, protein, 
vitamin A, and 
riboflavin (B.) 
Protein, iron, and 
B vitamins 


Starch, protein, 
iron, B vitamins 


Fat. vitamin A 


by calories. Your campers, especial- 
ly the teen agers, will need plenty 
of energy foods. 
Growth, Repair and Regulation 
Your campers’ bodies are built 
with certain kinds of food materials 
—proteins, minerals and vitamins. 
In body combinations, they produce 
teeth, bone muscle, blood, skin, 
hair and the internal organs 


Protein 


Protein, a vital building material, 
is found in meat, eggs, milk, cheese, 
cereals and _ vegetables. Protein 
foods in the daily meals provide 
materials for the growth and repat 
of tissues. 

Proteins from animal sources are 
better building materials than is the 
protein from dried beans and cer- 
eals. In your camp menus each day, 
you should have some protein from 
animal sources—meat, fish, milk, 
cheese or eggs. When beans are 
served instead of meat, a glass of 
milk with the meal will make the 
bean proteins more useful to the 
body. Likewise, milk with 
improves the use of the cereai pro 
tein. 

A serving of meat, an egg, and 


cereal 


Dorothy Proud, for the past year, 
has been a Consultant in Home 
Technology at the University of 
Philippines College of Agriculture, 
where working with other 
members of the Cornell Univer- 
sity staff operating under the For- 
eign Operations Administration, She 
plans to return to her position as 
Extension Specialist in Institution 
Management, New York State Col- 
lege of Home Economics, in 1956. 


she is 
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Table 2 — PROTEIN NEEDS OF CHILDREN 


Recomn 

lye Grout Daily | 

(low 
Children 7to 9 60 grams 
Children 10 to 12 70 grams 
Boys I3to 15 $5 grams 
Girls I3 to 15 SO grams 
Boys l6to20 100 grams 
Girls 16 to 20 75 grams 

three or more cups of milk will 


supply the average camper’s daily 
protein need. Children over 12 
years who have “hit their growth 
spurt” need even more protein and 
calcium than your adult staff. For 


teen agers, then, you will need 
to supply more milk and milk 
products such as cheese and ice 
cream, for milk is our best source 


of protein and calcium. Boys from 
15 to 20 may also need more meat 
or fish and eggs than other campers 
because they are larger and growing 
fast. 

From accompanying chart 
(Table 2,) see how easily you can 
protein 


the 


meet the increased needs 
of your teen-age campers by serv 
ing them more whatever 1s on 
your menu—a larger meat patty, 
another glass of milk, an extra egg, 
or even more bread. 

Protein in the form of milk and 
cheese will usually cost you a little 
less than an equal amount furnished 
by meat and eggs. The milk prod 


ucts will also supply the extra cal- 


of 


cium the adolescent needs 
Minerals 

A dozen minerals are 
in the body structure. Minerals that 
are frequently low in the meals of 
many campers calclum, iron 
and iodine. Food groups that sup- 
ply those minerals, as well as other 


Or more 


are 


food materials, are shown in Table 
I. 
Calcium 
Calcium, in combination § with 


phosphorous and protein, is needed 
build teeth and 
Calcium is needed for the 
clotting of the blood and for the 
normal action of the muscles. Phos- 
abundant in 


to strong bones, 


blood. 


phorous 1s generally 
our foods, 
this mineral is not common. 

Milk is your best source of cal- 


cium. Because children are grow- 


ing, their need for calcium ts greater 


so that a deficiency of 


3! 


{mounts of Food that Would 
Supply Protein Needed 

ne 

Bee} gp Milk Bread 
3 ounces | 3 cups 4 slices 
3 ounces | 4 cups 4 slices 
4 ounces | 4 cups _ 8 slices 
4 ounces | 4 cups _ 5 slices 
4 ounces 2 5 cups _ 8 slices 
2 ounces I! 4 cups 4 slices 
than that of adults. To meet this 
need, give your campers three to 


four cups of milk each day. In ad- 
dition, use milk in puddings, ice 
cream, soups and sauces. 


Iron 


[ron is needed to make red blood. 
Young campers. need iron-rich 
foods to make extra blood to meet 
their rapid growth. This is especial- 
ly true of adolescent girls who must 
also replace the blood lost during 
menstruation. Good sources of iron 
are leafy green vegetables, meats, 
beans, eggs and whole grain and 
enriched cereals. 


lodine 


Anotnaer mineral needed for good 


health is todine. Lack of iodine may 
retard growth in children. During 
adolescence, more iodine ts needed. 


An easy way to get iodine in 
campers’ meals is to use iodized 
salt. Another way is to serve sea- 


foods such as salmon and haddock 
at least once a week. Cod liver oll 
also supplies iodine. 


Vitamins 


Vitamins both as 


building and body regulating mate! 


serve body- 


ials. Vitamin A 1s needed for 
growth, clear skin, and healthy 
membranes that line the mouth, 


nose, lungs, and other parts of the 


body. Vitamin A is a “must” fo 
eyes to see at night 
You can count on Vitamin A 


in your green and yellow vegetables 
if you cook them while they are 
fresh. If vegetables are allowed to 
wilt, some of the Vitamin A ts lost 
Vitamin A is not destroyed during 
cooking. 

Vitamin C 


is as unstable as Vit 
stable. Vitamin C ts 
needed healthy 
gums, and strong blood vessels, O1 


Vitamin C 
amin A Is 
for 


yood teeth, 


anges, grapetruit, strawberries and 





IQ “ANNIVERSARY GIFT 
TO OUR CUSTOMERS 


During the year 1955 all orders amounting to $10 or more will be shipped 
transportation prepaid via least expensive way 








YOU 
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Order Early So That 
By Sending Pre-Paid 


if any other way is specified customer shall pay the difference 





tired of making lanyards? 


BOLA TIE making should interest 


information about BOLA TIES and hundreds of other craf? 


making projects is quickly available to you 


* Send For Our 1955 Catalog, Today! ° 


We May Save Shipping Cost 
Cheapest Way Possible! 


U1 O10 — 
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Just 





For You 






CLEVELAND CRAFTS CO. 


4705 Euclid Avenue e Cleveland 3, Ohio 

















How To Delight Campers [ieee 


THE 
NRA 


Boost Enrollments, Too! (ics 





Here’s an easy, inexpensive way to 
delight campers and thus increase 
camp enrollments: Set up a safe rifle 
range and feature the NRA‘s popu 
lar Summer Camp Shooting Program 


this summer. 


It’s a program your campers will wel 
come For, traditionally, boys girls, 
too—find rifle shooting a thrilling, 
stimulating sport. And it requires only 
a relatively small investment to get 


started! 


Over 1100 summer camps now use the 
“complete-package” shooting program, 
offered by the National Rifle Associa 
tion. It includes range construction 
plans, instructor placement service, 
instruction manuals and camper hand 
books, plus a whole series of quali 


fication awards and competitive 
matches for teams and _ individuals 


alike. 


The cost? Only $5.00 for the com- 
plete package. Your NRA charter en 
titles your camp to these and many 


other important benefits and services. 





A RIFLE PROGRAM, PROPER- 

aa Mail your check today— 
LY CONDUCTED, WILL MAKE or write at once for 
MONEY FOR YOUR CAMP additional information. 


> 





NATIONAL RIFLE ASS’N 


160] Rhode Island Avenue, N.W., Washington 6, 0.C 
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FOR YOUR CAMP 2. — 

BROWNLEE jam ~ 

JW s 4 . 

SECTIONAL te re ss 

LOG BUILDINGS @ Ss 
FROM 

ADIRONDACK SHELTERS — — 

TO an all 


LODGES AND DINING HALLS 


Dozens of models especialiy designed for your 
camp and for savings in time and money. 


FOR BROCHURE WRITE TO: 
3502 GUARDIAN BUILDING 


DETROIT 26, MICHIGAN 
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cantaloupe are about equally rich 
in Vitamin C. It takes about twice 
as much tomato juice as orange 
juice to supply the same amount of 
this vitamin. Canned or frozen or- 
ange juice is just as high in Vitamin 
C as fresh orange juice if it is kept 
cold and used soon after it is 
opened. 
B-Vitamins 

The B-Vitamins are a large fam- 
ily. Thiamine (B',) riboflavin (B*) 
and niacin are needed by all cam- 
pers. 

Thiamine (B') helps to develop 
the appetite, aids digestion, and 
helps to prevent constipation. It 
helps keep the nervous system heal- 
thy. Like Vitamin A, it, too, is 
needed for growth. Lean pork and 
whole grain cereals contain large 
amounts of thiamine (B'.) 

Riboflavin (B*) is needed for 
growth and general well-being. Like 
Vitamin A, it is also needed for 
healthy eyes. Riboflavin (B*) is 
found in milk, meat, eggs, cereals, 
and leafy green vegetables. Milk is 
an especially good source of this 
vitamin. Riboflavin is destroyed by 
light, so don’t let bottled milk stand 
around in the sun. 

Niacin is another of the B-vita- 
mins needed for health. It helps to 
prevent skin disorders and nervous 
disturbances. It also aids digestion. 


Vitamin D 

Vitamin D is needed for the 
growth of bones and teeth. To do 
its work well, it must have plenty 
of calcium and phosphorous. Bow- 
legs, bulging forehead, and other 
bone deformities may be due to a 
lack of this vitamin during the 
growing period. 

Small amounts of Vitamin D are 
found in eggs, herring, sardines, 
tuna and salmon. Direct sunshine 
causes this vitamin to be formed 
within the body, so you probably 
won't need to worry about pro- 
viding it to your campers in the 
form of cod liver oil or food. 


Camp directors interested in plans 
for a month's menus designed to 
meet all the nutritional needs of 
campers may write for Cornell Mis- 
cellaneous Bulletin 16, “Camp Food 
Service Management.” It contains 
moderate cost menus for four weeks 
and can be obtained for 25¢ from 
the Mailing Room, Stone Hall, Ith- 
aca, New York. 
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Proposed \ew 
Dues Structure 


Presented 





AST MONTH, we reported to 
you the recommendations from 
the Workshop on Service to Mem- 
bers regarding dues changes. For 
your study and information we are 
listing the present schedule and the 
proposed changes so that you will 
be ready to vote next spring. 
The first proposition is included 
in the box at right. The second 
proposition is as follows: 


SECOND PROPOSITION 


It is mandatory that each camp 
have a membership in the proper 
category before either the owner or 
director may become a member in 
any other category. This camp 
membership entitles the camp to 
membership in the name of one in- 
dividual, preferably the owner or 
the director. Additional administra- 
tive officials should hold Executive 
memberships. 


——Marjorie Cooper 


Chairman 
ACA Membership Committee 
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FIRST PROPOSITION 


Current Classifications 


Camp (Group I) Dues $25.00 
For all camps of 800 or more 
camper weeks or whose gross in- 
come is $12,000 or more; for other 
camps desiring membership in this 
group. 


Camp (Group II) Dues $15.00 
For all camps of 400 camper weeks, 
or the equivalent, or whose gross 
income is $6,000 or more. 


Camp (Group III) Dues $10.00 
For all camps whose attendance is 
less than 400 camper weeks or 
whose gross income is less than 
$5,000. 


Executive (Affil. ) Dues $10.00 
For persons holding executive posi- 
tions in camping, chairmen of 
Boards, representatives of local 
non-profit agencies, schools, asso- 
ciations and organizations interested 
in camping. 


Individual Dues $5.00 
For individuals interested in camp- 
ing—staff personnel, counselors, 
board and committee persons, 
teachers and other allied profes- 
sional persons. 


Student Dues $3.00 
For full-time students in camp lead- 
ership who could be helped during 
a temporary training period by af- 
filiation with the Association. 


Sustaining Dues $50.00 
For individuals and organizations 
who wish to give the ACA finan- 
cial support beyond the standard 
classifications; for national agencies 
interested in the camping field. 


Contributing Dues $100.00 
For individuals and organizations 
who wish to give to the Association 
meritorious financial support; for 
commercial firms and individuals 
serving the camping field for profit. 


Proposed Classifications 


**Camp (Group I|)-$35.00-For all 
camps whose gross income* is 
$25,000 or more. 


Camp (Group I1)-$25.00-For all 
camps whose gross income* ts 
at least $12,000 but less than 
$25,000. 


Camp (Group III)-$15.00-For 
all camps whose gross income* 
is at least $6,000 but less than 
$12,000. 


Camp (Group IV)-$10.00-For 
all camps whose gross income* 
is less than $6,000. 


Executive-$10.00-For individuals 
holding executive, administrative 
and/or professional positions in 
camps, agencies, and organiza- 
tions; (Board Chairmen and rep- 
resentatives of agencies, schools, 
government services and organi- 
zations interested in camping. ) 


**Individual-$6.00-For individuals 
interested in camping and not 
otherwise classified. 


Students-$3.00 for full time 
under-graduate students interes- 
ted in camping. 


**Business-$25.00-For individuals 
interested in camping primarily 
through business affiliation. 


Sustaining-$50.00-For —individu- 
als, camps and commercial firms 
who are willing to give ACA and 
Sections additional support 


Contributing-$100.00 or more- 
For individuals, camps and com- 
mercial firms who are willing to 
give ACA and Sections support 
beyond the standard classifica- 
tions. 


*Gross income includes all income of the camp from registration tuition, 
gifts or grants, agency or organization appropriations, which is available 


for the operation of the camp. 


**These are the new suggested dues changes 
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ERHAPS NO feature of the 

camp scene is as familiar as 
the nature trail—and probably none 
is less interesting or has a shorter 
life expectancy in the field of nat- 
ural history education. 

The developmental pattern is fa- 
miliar. The neophyte nature coun- 
selor—and many an experienced 
one—suddenly discovers the pos- 
sibility, and gathering his crew he 
sets off on an energetic trip for 
hammers, nails, wood, paint and 
brushes. There follows a frenzied 
period while everyone dashes about 
enthusiastically tying labels to 
shrubs, jamming marking stakes in- 
to the ground, and nailing boards 
to the trees. Right or wrong, prac- 
tically everything gets a label. And 
on the following days the workers 
rest. 

A few people use the trail, most- 
ly parents who are literally dragged 
off by eager offspring anxious to 
point out, not that such a tree Is a 
mountain maple, but, “I put that 
sign up all by myself, Mummy, and 
1 dint hit my finger only once.” 
High heels and a tolerance to side- 
walks can take only so much of 
this stumbling over birch-log steps 
before Mummy is ready to sit down. 
By the time she gets back to the 
car that clean white linen skirt will 


Make Your Nature Trait 


_ uring 2 


By William B. Hall 


look as if Mummy had been grub- 
bing out the Burma Road by her- 
self. 

The trail? Nature takes care of 
that. After a year’s weathering, the 
trail itself, if it has not been cleared, 
has grown over again; the steps have 
washed or rotted out; the linen tags 
have faded or disintegrated into a 
mass of pulpy threads, and wooden 
markers and labels have inexplica 
bly gotten mixed up. A red oak its 
now, unaccountably, a black spruce, 
or a white pine has traded signs 
with a hemlock. No one knows how. 


This writer remembers still, with 
a shudder, a trail he started in the 
dear old days. It rambled crabwise 
across a 45° slope, consumed count- 
less bushels of camper energy, and 
is visible now, 12 years later, as a 
label on a single white birch (luck- 
ily a correct label,) and a white 
shield on which were emblazoned 
forever the names of the stalwarts 
who constructed the trail. This sum- 
mer that shield will be snatched 
from under the nature cabin and 
burned decently. 


Purposes of Nature Trail 


The primary function of a nature 
trail is education and the involve- 
ment of all the faculties to promote 
learning with an enthusiasm en- 
gendered by the out-of-doors medi- 
um. It is a device for answering 
questions, propounding more, and 
leading its followers to an enjoy- 
ment and a partial understanding 
of nature. 

What should the Nature Trail 
offer? Facts of classification and 
relationships: facts of ecology and 
the dynamics of development; facts 
of history in terms of land use, 
and archaeology; facts of economics 
in the old and new uses of plant 
and animal products for food, 
clothing, shelter and medicine; 
facts of geology and_ geological 
processes; facts of conservation, as 
the effects of destruction, erosion 
factors, and protection. 

These are a few. A complete list 
is impossible from the very nature 
of the subject matter. 

The technique is successful only 
when it creates interest. Since Na- 
ture herself is never dull, the deadly 
sins of nature trails are dullness, 
antagonism, patronage and pedan- 
try. There is no way of saying what 
is the best kind of trail any more 
than there is any way of saying 
what teaching method is best. Needs 
vary. The child requires a trail dif- 
ferent in factors of length and scope 
from the trail adequate to the Eagle 
Scout, or the trail sought by the 
Sunday afternoon picnicking fam- 
ily, or that which is examined by 
the person of advanced interests 
and richer experience in_ natural 
history 

What About Labels 

Perhaps one of the great difficul- 
ties of the ordinary trail is that the 
simple labeling of an object in no 
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way enhances, and may even de- 
tract from its educational value. The 
observer tends to look at a rock 
labeled “limestone,” and the image 
he carries away is of an indefinite 
mass with a sign on it. He has not, 
for example, seen the lichens grow- 
ing on it, or recognized the fact 
that these same plants are busy 
helping to break down the rock 
to form soil. Probably he won't 
recognize the next piece of limestone 
he sees unless it is of the same 
shape, size, color, and has a label. 

Similarly, a red maple varying 
in size, habit, crown, and grow- 
ing in a different environment won't 
be recognized unless it has a label 
like that on the maple one hundred 
feet away. The printed sign has 
exercised nothing more than the 
observer's ability to read. 

The above should not be inter- 
preted as a cry to burn all signs, 
and let all paint pots dry up. Not 
at all. Use them, and let originality 
and imagination develop more and 
more ways of making them attrac- 
tive, striking, eye-catching and in- 
formative. But make a sign do more 
than supply a bit of information 
which is practically useless unless 
it forces the observer to look be- 
yond the sign and ask questions. 


Use an Area 

[here is a way. Use the trail as 
a means of supplying more than 
single bits of unassociated informa- 
tion. Use it as an ecology trail. 
Pick, not a single tree, but an area, 
and point out what is happening 
on that area. 

For example, a trail, in its wan- 
dering, skirts a hardwood swamp. 
The immediate sensory reaction 
should be that this area is different 
from an upland meadow, or a stand 
of white pine. And in the mind of 
the observer there should be a ques- 
tion, Why, or How? 

It is not a question that ts to be 
answered monosyllabically. So, first 
we pull up a bench—-made especial- 
ly for this occasion and on this 
site. Next we direct our traveler’s 
attention to a large, neatly legible 
and weatherproofed sign which in- 
dicates something like the follow- 
ing: 

“Notice the growth of tamarack 
trees in the wet area. Though they 
prefer dryer ground, they cannot 
compete with other species, such as 


PARTIAL LIST 
OF BRADLEY 
MULTI-STALL 
SHOWER 
USERS 


Camp Tamarack, 
Ortonville, Mich. 
Camp Nicolet for Girls, 
Eagle River, Wis. 
Camp O Tahn Agan, 
Three Lakes, Wis. 
Campfire Girls Camp, 
Silverlake, Wash. 
County Camp, 
San Dimas County, Calif. 
Camp We-Ha-Kee, 
Marinette, Wis. 
Catholic Charities Camp, 
New Paltz, N. Y. 
Camp Stella Maris, 
Livonia, N. Y. 
Fall River Girls Scout Camp, 
Carnation, Wash. 


Camp of the Birches, 
Oak Ridge, N. J. 


The Showers with partitions as 
shown at top of ad can also 
be furnished as Column Show- 


ers without partitions as below, 


SHOWERS—TODAY 
AND TOMORROW 


More and more the need and desirability of having 
sanitary shower facilities have become generally 
recognized. 

For economy otf installation, piping connections 
and space, Bradley Multi-Stall Showers meet present- 
day requirements. Coming to you partially assembled 
—each 5-stall, 5-stall or 2-stall corner unit requires 
but one set of piping connections—hot and cold 
water, and drain. 


y/ 


5-STALL 3-STALL 2-STALL 
UNIT UNIT UNIT 





The 5-in-one-group Showers are placed away from 
the wall, the 4-Stall Units are located at the wall, 
while the Corner Showers make available corners 
otherwise wasted. At left is shown a shower-room 
with Bradley Columns without partitions or curtains. 

For Showers—today and tomorrow—let us mail 
Catalog 5204 which shows all dimensions and mod- 
el data. 


BRADLEY WASHFOUNTAIN COQ. 
2264 W. Michigan Street / 
A 


Milwaukee 1, Wisconsin 


BRADIEY) 
a 3 see Set 


Distributed Through Plumbing Wholesalers 








HOW TO 
SAVE TIME 
ENROLLING 

CAMPERS 


camp pinecrory DICTA 


230 West 41 St., New York 36 — PE 6-4000. 


You want to call only on the best camp-prospect 
families in New York’s better-income areas? 
Pin-point your ad—in the Herald Tribune's 
THIS WEEK Magazine, week-end reading for 
nearly 600,000 families (7 out of 10 live in 
camp-conscious suburban and country areas). 
Special advantage: short closing—only 26 days 
before publication. To reserve space in this 
productive Camp Directory, call or write: 


YORK 


Tribune 


NEW 
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the encroaching red maple and yel- 





NEW NOW! Nissen “77” Model Trampoline low birch, which are gradually 
crowding them out. See how on the 


BOUNCING FUN higher and dryer ground behind 

EXERCISE you, the tree species change again. 
COMPETITION | Elm, oak, hickory and cherry dom- 

inate here. 

GET THEM ALL for every active camper through “Notice the ground cover of 
Trampolining, the recognized indoor and out- sphagnum moss in the swampy area. 
door gym sport, founded by Nissen, creator of You will see how such plants as the 
America’s first Standard Trampoline and designer sundew and pitcher plant do not 


C af : é , 
of an ever-advancing Trampoline today. appear in the dry ground, but only 


T RA M P 0 Li N | N G in the swampy area. 

“Notice also how water marks 
Bouncing, spirited action for education and recreation in col- on tree trunks indicate seasonal 
leges, high schools, Y's, camps, pools, beaches and armed changes of water depth. And see 


vabowet ; oy how the deer have browsed in the 
it's Rea dy! Parts—Accessories—Mini-Tramps—Web Beds patch of cedar.” 


WRITE TODAY FOR FREE LITERATURE This is what is happening on this 


ete tat mae wid a site. And now the labels on indi- 
Soumeda of Gennes © x FIG § fo OM vidual trees and shrubs bring the 
175 pages. Anima . ERE S eee re | vegetation into clearer focus—not as 
9S, ie single objects, but as a_ unified 
ee whole, as a vast picture. 


ed, sequence iilus 
trations. Written by 
Frank LaDue and 


Jim Norman. Write —— In the art museum, it is the spec- 


. eyyited vo 
for sample pages. Pie VIN LLL eet ae) , Va Ww 1 
. SW / jalist, the technician, and the pro- 
NISSEN fessional artist who goes up to the 


TRAMPOLINE’ | ee picture and squints at a detail of 


200 A Avenue, N.W. : painting. The public stands off to 
Cedar Rapids, lowa *Reg. U.S. Patent Office see form, depth, and color as a 
whole. Nature is no different. Let 
the specialist examine the details, 
but make it possible for the public 


The Cosmopolitan Way of living to see the large picture and study 


it from that viewpoint until enough 


means more camp prospects for YOU || or the fundamental concepts have 


Cosmopolitan families live in large Metropolitan areas . . . and want their children been ‘grasped to make detailed in- 
out of the city for the summer! spection rewarding. 
Cosmopolitan families have money to spend... high above the national average! Continuing on the trail. any num- 
Cosmopolitan heads of families have important jobs many are company officials, , ; bs 
av anemn Gee teenhaneet ber of these ecological stations are 
ne =_ mn ng roe available, each with its own story. 
The Cosmopolitan family has children of camp age there are 75 boys and girls T ' 
. > > -£ > > ‘ } Pr. 
under 10 years of age in each 100 Cosmopolitan households . 317 under 18 Chere are the mazor types of vere 
tative communities in their natural 


state, such as uplands, hardwood 


Bureau to back up advertisers. 
COS VV | Pf) | Th N JOHANNA SHEDD forest. marsh, Swamp, pure stands. 


Director, Camp Department quaking bogs, eroded stream banks 


572 Madison Avenue, New York 22, N.Y. Plaza 1 - 2100 and areas showing soll profiles. 
In addition are the areas which 
show man’s influence: the forest 


C A M P E R S ’ peersonalized Pp LA y be AT S management area, the plantation, 


Your Camp Name Embroidered on Every Hat the sample plot which is burned 
each year to show the effects of 


The MAGNOLIA A jaunty, nicely ; 
. tallored crew hat of fine quality burning, the plot fenced off from 


Por twill. Red-white. nary wate, forest ; bh tl] | 
on green-white; also solid red, navy, anima rowsing compared with the 
“J Py Mave green, white, pale blue denim 1; b 5 “y TI 1 
Yas tte ree Fee ’ } > ¢ a< > 
Hits ‘ Mi The ADMIRAL Popular model SUTTOUNC ing rOwsead ar&rea. 1 ist 
, visor cap in twill. Solid red, navy, yoes on and on. 
green, white, pale blue denim. Solid : 


colors only. The need is to help the traveler 
Sizes: small, medium, large , on our trail to see, and to show 
For campers bun in the sun Use : \ > ** a 7a » oF > 
tg a him how he can recognize the same 


store. For boys and girls. Price to icture ) - aces 0 ‘ r1V - 
camps: $1080 per doz. Send for 7” vitesse ther place a BY — 
sample (enclose 50c for handling) him one, but enough, pieces of the 


Magnolia Admiral 
puzzle so that he can put them to- 


The PLAYHATS CO., Box 68, Revere 51, Mass. gether to form a recognizable pic- 


Address—July and August: 293 Commercial St. Provincetown, Mass. , 
ure. 


a 
i i le 

















Cosmopolitan maintains an active Service 
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Municipal Swimming Pool, Kilgore, Texas, painted 


with Steelcote Damp-Tex No. 2 Swimming Poo! Paint 


Steelcote 


DAMP-TEX No. 2 
SWIMMING POOL PAINT 


Steelcote Damp-Tex No. 2 Swimming Pool Paint is a rubber 
base paint, specially formulated to resist water, chemical and 
salt solutions, intense sunlight, marine growth and repeated 
washing. More than 28 years research and experience in making 
rubber base paints and enamels have gone into the develop- 
ment of this superior formula. 

Damp-Tex No. 2 Swimming Pool Paint is unaffected by the 
constant presence of water and the ultra-violet rays of the sun. 
Has exceptional resistance to chemical solutions and salts. Is 
impervious to alkali and chlorine. 

Damp-Tex No. 2 Swimming Pool dries to a tight, smooth, tile- 
like finish which provides no ‘“‘food’”’ or “‘foothold’’ for algae as 
do ordinary oil and cement type paints which actually encourage 
marine growth. This non-porous, durable film actually grows 
tougher with age; is easier to keep clean, sanitary and attractive 
because it deters accumulation of dirt and scum. 

Available in 5 soft, satiny colors: Marine Blue, Pool Green, 
Red, Black and White. . Coverage: About 250 sq. ft., two 
coats, depending on surface condition. 


FOR METAL POOLS: 








Send us details of your prob- 
lem and ask for specifications. 





FOR APRONS Lay-Tite Rubber Kase Floor 
AND CURTAINS 


Coating is tough, durable; re 

sists free lime, acids and clean 
ing powder and_ solutions 
Recommended for exterior or 
interior use on new or old con- 
crete. Dries to walk on over 
night. In 8 beautiful colors. 
Regular or Non-slip. 


KEEP YOUR POOL CLEAN 
AND SWEET WITH 


Steelcote 


ALGAE. KIL 


The easy and inexpensive way to keep your 
pool water so clean the bottom can be seen 
at the deepest part. Eliminates repulsive 
slime deposits. Saves water, trouble, ex- 
pense and loss of revenue from frequent 
shut-downs to clean pool. May be used 
with or without circulating systems. Re- 
duces filter congestion. 


Steelcote Algae-Kil is non-toxic and non- 
irritating to humans. Destroys and pre- 
vents further growth of algae through a 
strictly mechanical or physical process. 
Action is positive, unlike commonly used 
algae-cides like chlorine or copper sulphate 
which kill by poisoning cells. 

Steelcote Algae-Kil is not a germicide and 
does not, replace chlorine used to control 
alkalinity. It is compatible with water- 
treatment chemicals and reduces chlorine 
requirements about !.. 














All pools require an initial treatment of one 
gallon of Algae-Kil per 50 thousand gallons 
of water, reduced to one quart per 50 thou- 
sand gallons every 5 to 10 days thereafter. 


For Specifications and Prices on Our Complete Line of Pool Maintenance Products, Write for Catalog O-553 


STEELCOTE MFG. CO. Gratior ot theresa ST, LOUIS 3, MO. 
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who can rest without a care because he has arranged for 


1955 CAMPING INSURANCE 


KARLY 


and left the worrying to us. 


MEDICAL REIMBURSEMENT 
Profit by his EXAMPLE and BUY NOW! Our BROAD coverage PRO- 
TECTS parents from hospital, doctor, surgeon, nurse, prescription medicines 
and X-ray bills. 
TUITION REFUND 
Our coverage PROTECTS YOU, the Camp director, against loss due to epi- 
demic, fear of epidemic, contagious or infectious disease and quarantine. 


Incidentally We are the PIONEERS of campers’ coverage. 


THE SIGN OF GOOD SERVICE 


Jer Va 


* Medical Reimbursement * Tuition Refund 














* Epidemic * Dismemberment 
a 
. CIDE y | > ) , , 
* Accidental Death ACCIDENT} ff INSURANCE * Polio Protection 
CO Y 
meV 
i 
Members American Camping Association 
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NEWS FOR CAMP 


LEADERS 





Intercultural Camping, Visual Aides, 


Nature — Topics as ACA Sections Meet 


REGION 2 

[he New York Section has al- 
ready begun its 1955 Counselor 
Placement Service. Posters an- 
nouncing the service conducted by 
the Section have been mailed to 
about 180 colleges and universities, 
and advertisements have appeared 
in local newspapers. 

Camps wishing to avail them- 
selves of the service pay $25.00 if 
their enrollment is over 100 camp- 
ers, or $15.00 if enrollment is less 
than 100. 


New Jersey Section met on Jan- 
uary I lth in Newark for a session 
devoted to Visual Aids and their 


use in camp. Mr. R. Schuler of 


Kaltman and Newark. 


zuest speaker. 


Sons. was 


A general membership meeting 
of the Eastern Pennsylvania Sec- 
tion was held on January 13 in the 
YM & YWHA in Philadelphia. Dr. 
Norman Gekoski, of the Psychology 
Department, Temple University, 
spoke on “A New Approach to 
Staff Selection.” 


Dr. Gekoski discussed the study 
he has been making in developing 
a rating sheet for selection and eval- 
uation of staff. 


REGION 3 

Michigan Section met on Janu- 
ary 15 at the Grand Rapids YM 
CA. Two speakers, covering com- 
pletely different phases of camp op- 
eration, were presented. 

First, Mary Jane Dockery, Nature 
Lecturer of the Grand Rapids Pub- 
lic Museum, shared some of her 
experiences in her school camping 
work. Second, Ted Leonard of the 
Child Guidance Clinic offered a dis- 
cussion on children’s problems and 
how to recognize and meet them. 


REGION 5 

Minnesota Section met on Jan- 
uary 3 at the YWCA in Minnea- 
polis for its first meeting of the 
new year. Topic for the evening 
was “Looking into the Future.” 

The program was a panel discus- 
sion on the work to be done by the 
Minnesota Section and the role of 
their membership in the work. 


Barbara Ellen Joy Inaugurates 
Camp Consultant Service 


BARBARA ELLEN JOY, for- 
mer ACA president, and Marjorie 
Camp have announced their availa- 
bility to all camp directors as con- 
sultants in many facets of camp 
management. Among the areas of 
specialty are promotional methods 
and techniques, waterfront safety 
and organization, leadership train- 
ing and staff organization, camp- 
craft and pioneering, pre-camp 
training and staff organization, 
campcraft and pioneering, pre-camp 
training and overall planning of site 
and facilities. 

The Joy Camps, founded and 
formerly owner by Miss Joy have 
been purchased by Mr. and Mrs. 
Arthur J. Lusty, Jr. of Allen Park, 
Mich. Mr. Lusty has been associa- 
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ted with Camp Nahelu in Michigan 
and has been active in the Michigan 
Section of ACA. 

Both Miss Joy and Miss Camp 
will continue to support and serve 
ACA as they have for many valued 
years. 


Chicago Section met on January 
24th at Mandel Brothers. The topic 
for the evening’s program was “In- 
ternational and Intercultural Camp- 
ing.” Charlotte Mendes the 
committee person in charge. She 
was assisted by a group of foreign 


Was 


students from colleges in the area 

Reports were also given on Re- 
cruiting Staff and Counselor Re- 
ferral, by Helen Wilens and her 
committee; on Standards and Camp 
Visitation, by Mrs. Ada Y. Hicks; 
and on the Name Tape Project by 
Cliff Maxwell. 


Region 7 

A comprehensive workshop meet- 
ing was held on January 28 and 
29 by the Oregon Section at Ocean- 
lake, Oregon. The two-day meeting 
featured both small and large group 
sessions covering such a diversity 
of topics as purchasing for camp, 
tricks and how-to-do’s from experts, 
recruitment problems and ideas, 
personnel discussion, and program 
possibilities and legislation concern- 
ing Oregon and surrounding states. 

The Section has made pians for 
recruiting staff for members from 
among the colleges in the area. Ar- 
rangements are under the leadership 


of Margaret Milliken. 


Counselor Exchange 
Program Explained 

rHE ASSOCIATION for World 
fravel Exchange is a non-profit or 
ganization established to promote 
educational travel and hospitality 
exchange. As part of its program 
in working toward international un 
derstanding, it places foreign stud 
ents in American camps. 

last students from 
abroad were placed. The students 
came from France, England, Wales, 
Holland and Belgium, and all were 
carefully insure their 
usefulness to camps as well as fac- 
lity in English. Since counselors 
were not allowed to receive pay, the 


year 25 


screened to 


usual procedure was for camps to 
provide necessary expenses within 
the United States, including trans- 
portation to the camp from the port 
of arrival 

Any camp director interested in 
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fostering this international feeling 
by having one or two foreign stud- 
ents on his 1955 staff is invited to 
express his desire to the Associa- 
tion for World Travel Exchange, 
1790 Broadway, New York 19, 
NY. 


Girl Scout Week 
March 6to 12 

THE THEME, “Believe, Belong, 
Build,” has been chosen for 1955 
Girl Scout Week, March 6 to 12. 
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During the week, programs will be 
planned to show that Scouting helps 
live up to these objectives. 

Doings for each day of the week 
will focus upon one specific area 
of Scout training: Monday, on 
Homemaking; Tuesday, on Citizen- 
ship; Wednesday, on Health and 
Safety; Thursday, on International 
Friendship; Friday, on Arts and 
Crafts; and Saturday, on the Out- 
of-Doors. 

Girl Scout Week is scheduled to 
include March 12, the anniversary 


of the day in 1912 when Juliette 
low called together the 


Gordon 


MAKE 
YOUR 

FOOD 
PROBLEMS 























little group of girls on Savannah, 
Ga., who formed the first Girl 
Scout troop. This year, the 43rd 
anniversary of Girl Scouting coin- 
cides with Out-of-Doors Day, and 














ICE-CUP-ADES 

Liquid and Powdered 
Cold Drinks. 
As LOW as 1%@ per 
serving. Eight Deli- 
cious True Fruit 
Flavors. 


CHICKEN SOUP BASE 
As LOW as 1-4/10¢ 


per serving. Made 


with PURE Whole 


U.S. Inspected Chick- 
ens. No Refrigeration 
needed. 


HOT CHOCOLATE 


With Real CHOCO. 
LATE and MILK... 
et add Water...No 
Settling... Quick Dis- 
solving... Rich 
Flavor. 


GELATIN DESSERTS © SUPER CREME PUDDINGS 
1890 FRENCH DRESSING @ BASE MIX FOR MEAT 
CHIFFON PIE MIXES © FRENCH DRESSING MIX 


All are made especially for Low Cost Group 


FACTORY REPRESENTATIVE 
IN ALL MAJOR CITIES or: 


Food preparation, 








Write for catalog containing 
valuable food data and “Cost 
per Serving’ Charts. 





LOUIS MILANI FOODS, Inc. 
Dept. C-1, 12312 W. Olympic Blvd., Los Angeles 64 


+0 


— 1955 LEADERSHIP COURSES — 


will be listed in an early Spring issue of 


CAMPING MAGAZINE 


Any camps, colleges or organizations wishing 
to have their courses included, please send 


details to 


Camping Magazine 
705 Park Ave. Plainfield, N. J. 








many communities will observe it 
by stressing the wholesome outdoor 
activities which Juliette Low con- 
sidered a “must” for girls in Scout- 
ing. 


Water Consultant 
Available to Camps 


CAMP OPERATORS will be in- 
terested in the appointment of Ar- 
thur S. Blank, formerly Chief Chem- 
ist of the Connecticut State Dept. 
of Health, as head of the water 
analysis and bacteriology depart- 
ment of Modern Swimming Pool 
Co., Inc., of White Plains, N.Y. 

As Chief Chemist for Modern 
Swimming Pool Company, Mr. 
Blank will work with the staff of 
Modern’s Free Advisory Service 
where camp directors may consult 
him on problems relating to water 
chemistry, bacteriology and sanita- 
tion and on the development of im- 
proved methods of chemical treat- 
ment of pools and lakes. 





FUSE-ENAMELING 
is Sweeping 
The Country! 


Write for 


Our Circular 


MAGNUS CRAFT MATERIALS 


108 FRANKLIN $T 
NEW YORK 13, NEW YORK 
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Deluxe Stainless Tableware 


FREE 


Deluxe ‘Heart of Sweden” Stainless Tableware 
by Oneidacraft in a Beautiful Exclusive 
Pattern with Hollow Handle Knives 


Send For Details — Today! Yours for the 
asking. Complete information about Quaker’s 
new merchandising plan for summer camps. 
Send coupon below and find out how Quaker 
will crve you this beautiful stainless tableware 
and a wide assortment of other valuable gifts! 
But — don't delay — act now so you can 


be included in this plan. 


The Quaker Oats Company 
institutional Sales Department, Chicago 54, Illinois 


Gentlemen: Please send me Catalog and full details of 
Quoker’s New Gift Plan for 1955 

Name 

Address 


City 


eae 


~ 
— 
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Report on New York City 
Day Camps Compiled 

A SUMMARY REPORT on 
Day Camps in New York City” has 
been compiled and published by the 
Day Camp Unit, Bureau of Child 
Health of New York City 
are available to interested camp di 


( opies 


rectors from the Bureau’s offices at 
100 Centre St... New York 13. 


[his report represents the first 
extensive study of day camping in 
New York City. It covers fou 
years’ work 


Included in the report is a Sur 
vey of Day Camps and Summer: 
Group Programs, based on statis 
tics compiled for the year 1953 


[he purpose of this survey was to 


locate and identify the summe: 
group programs for children in 
New York City, to determine the 


camp 
and 


numbers and types of day 

operations and ‘the numbers 
ages of children served, to compile 
detailed and factual information on 






LET US 





conditions and practices, and to se- 
cure a broad overall picture of day 
camping in the city. 

On the basis of these findings, it 
is hoped the process of developing 





Reprints Available Free 
“SEVENTY Effective Pro 
motion Techniques,” a useful 
reprint of an article from 
Camping Magazine, is availa- 
ACA members free 
from the national office. 
Requests should be accom- 
panied by a stamped addressed 
envelope and sent to ACA, 


ble to 








PAY THE 
MEDICAL BILLS FOR 


YOUR CAMPERS! 





343 S. Dearborn St.. Chicago 
4. Ill 
standards and improving services 
will continue. 
Ihe charts and tables indicate 


such findings as age and experience 


of personnel, transportation time, 
swimming facilities, weekly fees, 
food care, cleanliness and sanita 


tion, and many other areas of day 


camp operation. 





Dates Ahead 

ACA Regional Conventions 
Region 2 February 24-26, 

Claridge Hotel, Atlantic City, N. J. 
Region 4 March 30, 31, Ap- 

. ge i Peabody College, Nash- 

ville, Tenn. 

reo. 10, 11, 12, 

Denton, 


Region 6 
State 
lexas 


Teachers College, 
Region 7 

mar Conference 

Grove, Calif. 


March 17-20. Asilo- 
Grounds. Paci: 


Girl Scout Week—March 6-12 
Camp Fire Girl Week—March 13 
20 


American Camp Week—May 1-8 





Dr. W. E. Paul 


DR. W. E. PAUL, director of 
Mission Farm Camp, Minneapolis, 
Minn. died on January 4th. Dr. 


Paul was a long-time friend of ACA 
and served the Association in many 
long 


ways during his career in 


camping. 





Member ACA 








BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 EAST BERRY STREET 





FORT WAYNE 2, INDIANA 
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GOOD FOOD- 


the secret of a good 
camp! 


mM?" IMPORTANT THING to 
the kids in your camp 
(and their parents!) is the 
kind of food you serve. And 
with Heinz big economy-size 
containers you can serve the 
best for less—satisfy the heart- 
iest Outdoor appetites with 
real home-tasting food in a 


wide selection of Heinz 
famous varieties! Easy on your 
cooks, too—because these nu- 
tritious Heinz foods are ready 
to serve. And since they're 
fully prepared, they’re a great 
help in eliminating one of 
your most costly problems— 
waste. Be wiseand stock Heinz! 


HEINZ \57/ VARIETIES 


You Know It’s Good Because It’s Heinz! 


CLIP THIS 
COUPON FOR 
INFORMATION ON 
HEINZ VARIETIES 
IN ECONOMY 
SIZES! 


H. J. Heinz Company 








@ Check the list below for your require- 
ments of Heinz quality foods in economy- 
size containers. Then see your Heinz 
man or send in the coupon below, 


HEINZ CHEF-SIZE BEANS 
HEINZ CHILI and CHILI BEANS 
HEINZ CONDIMENTS 
HEINZ CHEF-SIZE HOT PLATE LUNCHES 
HEINZ SOUPS 
HEINZ VINEGARS 
HEINZ VEGETABLES 
HEINZ FRUITS 
HEINZ PICKLES and RELISH 
HEINZ MACARONI and SPAGHETTI 
HEINZ JELLIES 
HEINZ SALAD DRESSINGS 
HEINZ TOMATO JUICE 
MAGIC ONIONS 








Hotel and Restaurant Division, Dept. CM-25 
P. O. Box 57, Pittsburgh, Pa. 


Gentlemen: 


Please send me more information about your fine foods in thrifty bulk sizes 


Name 


Address 


> ae oe 
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hy You Should add Riflery 
to Your Camp Activities 


” Youngsters WANT 
to Learn to Shoot 
Safely / 





Rifleshootingisand alwayshasbeen pate. More than 800 camps are par 
a vital part of our American Herit- __ticipating in the complete Rifle 
age. Every youngster should have rogram provided by the National 
ee portunity to develop his shoot- SidoAevasiotion: Thousands of boys FREE ! write today for this big 
kill and enjoy the thrillof this and girls proudly display NRA med- kit of informative material that 
” erently American sport! Add als pe eir shooting skill. tells how you can add Riflery to 


i vr camp activities. 
Riflery, and your camp may provide Send now for the complete set of 9 ' os 


0 l 0 - . . 

a po a om a fm free booklets which describe how 

Learning the safe way to handle easily youcan add supervised Riflery 

firearms is a lifetime lesson your ‘'? YOur program for 1955. For 

campers will always remember. greatest trouble-free economy 
through the years, it pays to equip 

Riflery belongs on your schedule of your camp with 22 rifles bearing 

camp activities. Today’s camp the name WINCHESTER, symbol 

directors know the value of having of shooting supremacy. 

many diversified and “wanted” 

sports activities in which boys and 

girls of most every age can partici- 


WORLD-FAMOUS 


WIN CHES TER 


RADE-MAR 


RIFLES 


Arms and Ammunition Division Please send me the free set of booklets and 
Olin Mathieson Chemical Corporation folders giving information on how I can add 
New Haven 4, Connecticut Riflery to my camp program. 


CAMP NAME YOUR NAME 
ADDRESS 














Surplus Foods Available 
to non-profit camps 





HE INFORMATION and sug- 

gestions which follow arise 
from various sources: 1) consider- 
able personal experience over a 
number of years as a participant 
in the program of the distribution 
of ‘surplus foods’ to non-profit 
camps, 2) conferences with State 
and Local distribution personnel 
looking toward clarification of reg- 
ulations and extension of availabil- 
ity and variety of foods, 3) surveys 
covering the experience of nearly 
100 camps in Pennsylvania over a 
three year period, and 4) a con- 
ference last Spring with top of- 
ficials in the Surplus Foods section 
of the U.S. Department of Agri- 
culture. 

At the conference, Hugh Ran- 
som, ACA Executive Secretary, 
and the writer explored possible 
avenues of increasing the amount 
and the variety of food available to 
camps. A _ recent communication 
from the officers with whom we 
conferred, has brought the informa- 
tion up to date for the coming 
year. 

Eligibility 

Eligibility will continue on the 
same basis as last year. If your 
camp has not yet participated you 
should write to your State distribu- 
tor, if known to you, or to your 
Area Office (see list below) at the 
address nearest your camp for 
complete information as to eligibil- 
ity and application. 

If you participated in the pro- 
gram in 1954, you will most likely 
receive application for 1955 from 
your State or Local Distributor. If 
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By Morris B. Ginsburg, Director 
Variety Club Camp for 
Handicapped Boys 
Philadelphia 


it is not received fairly early in 
April we suggest you apply to your 
State Distributor. 


Foods Available 


General reaction among camps 
who have been participants in the 
program over a period of years is 
that 1954 marked a distinct ad- 
vance in the quantity, variety and 
timing of the allocation and dis- 
tribution of foods to camps. There 
is every likelihood that this will be 
maintained in 1955 and some signs 
that it may be improved. 

The Agriculture Department, as 
of December 1954, foresees the 
following as being available for 
camps: dairy products, including 
butter, cheese and non-fat dry milk 
solids, dry beans and shortening. 
Other foods may be made available 
to all or to camps in certain re- 
gions, depending on market condi- 
tions. 

How to Apply 


Applications should be made 
early. The amount of food available 
for distribution will depend to some 
extent upon the forecast of need 
which the State and Local Distribu- 
tors forward when the foods are 
made available for allocation. 

It is important in this connection 
to understand two controlling regu- 
lations: (1) foods are made avail- 
able to State Distribution Agencies 
when they are actually in surplus 
in the market; (2) foods may be 
distributed to _ participants only 
when their own programs, the 
camps in our instance, are actually 
In operation. 

Since there are hardly any foods 








which are being produced ‘in sur- 
plus’ during the months of July 
and August, foods which become 
available for camp distribution have 
the following sources: 

(1) Foods which continue to be 
‘in surplus’ over a relatively long 
period. 

(2) Foods which have been ac- 
cepted by State Distributors when 
made available earlier in the year 
and for which adequate storage 
facilities have been provided by the 
State program. 

(3) Foods which are found to 
be ‘in excess’ of needs and are 
‘left-over’ to be returned to the Dis- 
tributor for reallocation. Much of 
the food distributed to camps in 
the early years of the operation of 
this program came from that which 
was left-over when schools closed 
for their vacations. 


Greater Participation 


From the above it can be de 
duced that there are a number of 
ways in which camps, both as in- 
dividual agencies and in groups, 
can enlarge the area of their par- 
ticipation and the amount of food 
they receive. These fall into the fol- 
lowing general categories: 

(1) contact with Local 
and State Distributors so that more 
inclusive estimates of the amount of 
food that will be accepted by camps 
may be made early enough for it to 
be ‘ordered’ by the State Distributor 
when it is offered by the National 
Distributor. 


Closet 


(2) Investigation of the extent 
and nature of storage facilities made 
available by your State, and action 
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SEIDEL’S 


“Institutional Size" 
Foods Are Ideal 
for 


CAMP FOOD SERVICE 


* §©Everything the Camp Kitchen needs from 
SOUPS to DESSERTS including Cake Craft mixes. 
Handy Cost-per-Serving Chart free on request. 
TRAIL PACKETS 

Buy them as individual menu items — over 20 varieties, each 
serving 4. 
Buy them as MEAL UNIT TRAIL PACKET KITS — 6 different 
complete meals for 4. 


AD. SEIDEL & SON INC. 


1245 W. DICKENS AVENUE 
CHICAGO 14, ILLINOIS 


102 Franklin Street, New York 13, N. Y. 











So said a camp ofhicial who ordered Place your order now! Make sure 
| you have Old Towns for your camp 
season. 

We also 


sailboats. 


eight { Nad ‘Town canvas canoes atte! 
trying out other types. Another well 
known Camp executive wrote “Old 


Towns purchased in 1954 Are still board motors and 


li} good condition. despite heavy and mot 


duty in rugged country.’ They know 


moc§e 


owe Nn ed 
trom experience that Old Lown ' 


Olid lown Guaitly accessories Pad 


builds ‘em best—to last for vears od : lat heck reste. mast 
(ii On. bs Sit UACK rCsis, a» 


and ycars. scats, Ca;©i ly ‘ Ke cusnions, ct 
You ll find Old Town your shrewd na ay 

sae Write r Free Catalog Addres 
est canoe investment too They re 
OLD TOWN CANOE COMPANY 


tough, yet easy to handle; stable, 
282 Fourth St. Old Town, Maine 





steady and quiet; resilient, and 
above all. economical to maintain. 
Old Town has been the favorite for 


> Years 





SO 








to improve these so that foods can 
be accepted when ‘in surplus’ and 
stored for allocation and distribu- 
tion to agencies later 

(3) Investigation of the feasi- 
bility of ‘private’ storage arrange- 
ments. There is nothing in the laws 
or the regulations that would pre- 
vent camps, individually or in 
groups, from setting up their own 
arrangements for storage. However, 
there is some question as to the 
cost, since the storage would have 
to operate probably for a full year 
to insure allocation of food when- 
ever it became available. 

(4) Closer cooperation between 
schools and the camps to which the 
pupils of those schools go during 
the school vacation periods. If joint 
allocation, storage and re-distribu- 
tion could be worked out it would 
mean that many of the foods now 
available to schools, and not to 
camps, would become available to 
both. 


How Worthwhile? 


[he question naturally arises: Is 
all this worthwhile to the camp or 
camps which participate? Would it 
be worth the effort it might take to 
achieve the improvement’ which 
seems possible if we follow the sug- 
gestions in the previous paragraph’? 
In the writer’s opinion the answer 
to both these questions is a most 
emphatic “YES.” 

Last year, a typical participating 
camp in Pennsylvania, averaging 70 
campers and operating exactly eight 
weeks, received surplus foods, at no 
cost except the expense of picking 
them up in its own vehicle. The 
foods had a market value of nearly 
$600.00. Comparisons with other 
camps in the State lead to the con- 
clusion that this is not out of line 
with their experience. 

That areas other than Pennsy| 
vania have fared far better, due to 
superior storage facilities, is a fact 
that has been established for a num 
ber of years. The food is there. It 
will be distributed, or it will have 
to be re-processed for industrial use 
at a small fraction of its value as 
food. It is intended for the young 
sters in camps that are eligible. If 
it 18 not requested, then either the 
camp has to spend more money, o1 
serve a reduced diet. 

In the past, when the amount of 
food received was relatively small, 
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and the red-tape and inconvenience 
relatively large, there may have been 
some little excuse for non-partici- 


pation. This is no longer a deterrent B © N E W gage STRATE D 


today. Camps eligible owe it to 
themselves, their campers and to 
the public which contributes the 


funds to maintain the camp, to 
make application for their partict- 
pation in this supplementary en- 
richment of the camp diet which 
this same public has provided. 


inte Givens Ne. LARSON LEATHERCRAFT 
Northeast Area (Connecticut, | | FOR CAMP PROJECTS 


Delaware, Dist. of Columbia, @ Camnlete cteck for cay enn oc chill 
Maine, Maryland, Massachusetts, P y ag 


New Hampshire, New Jersey, New @ Careful grading for uniform selection 
York, Pennsylvania, Rhode Island, <"\ f e@ Guaranteed quality for best results 


Vermont. West Virginia. ) Philip B. oy Orders shipped same day received 
Hearn, Area Field Supervisor, Food sae : ae 
Dist. Div. AMS, U.S. Dept. of Agri.. You'll find everything in leatherc raft for camp- 
a ed a 7 ing projects described in LARSON'’S big, new 
139 Centre Street. Room 802, New | illustrated Catalog—moccasins, link belts, hol- 
York, 13, N.Y. Phone: Rector 2- | ster sets, woolskin mascots, axe sheaths, knife 
3100 Ext. 291. | sheaths, handbags, billfolds, purses, keycases and other popular leathercraft 
items. Order Beginners’ Kits requiring no tools or experience for young boys 

Southeast Area (Alabama, Flor- | and girls. Fine tooling and carving leathers, accessories, tools and books 
ida, Georgia, Kentucky, Mississippi, | for older, more advanced leatherworkers. Dependable, guaranteed quality 
North Carolina. South Carolina, | and careful, accurate grading help assure you of consistently excellent results, 
| whatever leathercraft camp project you select. Write NOW for FREE catalog. 








Tennessee, Virginia, Puerto Rico, 


Virgin Islands.) Russell H. James, ‘J. c. i ARSON co., INC. Dept. 4517 


Area Field Supervisor, Food Dist. | 
Div. AMS, U.S. Dept. of Agri., 50 | 820 SOUTH TRIPP AVENUE, CHICAGO 24, ILL. 


Seventh St., N.E., Room 252, At- 
lanta 5, Georgia. Phone: Elgin 3311 | 
Ext. 5130. | 
Midwest Area (Illinois, Indiana, | s 

lowa, Michigan, Minnesota, Mis- | Any way you look at it s es es 
souri, Nebraska, North Dakota, | 

Ohio, South Dakota, Wisconsin. ) Advertising in REDBOOK Promises 
Oscar F. Beyer, Area Field Super- 

Div. AMS, U.S. | Increased Enrollment For You 





visor, Food Dist. 
Dept. of Agri., 226 W. Jackson Next Season 
Blvd., Room 1412, Chicago 6, Il- | 


linois. Phone: Harrison 7-7523 | REDBOOK'S Camp Directory is your 


Southwest Area (Arkansas, Col- best representative FOr Uae «6 « 


orado, Kansas, lLoutsiana, New 
Mexico, Oklahoma, Texas.) John Offering a circulation guarantee of 
J. Slaughter, Area Field Supervisor, 2,000,000 net paid copies per month 
Food Dist. Div. AMS, U.S. Dept. 
of Agri., 1114 Commerce St., Room 
1812, Dallas 2, Texas. Phone: Sterl- 
ing S6Oll Ext. 878. 


Western Area (Arizona, Cali- v , ) R of 

fornia, Idaho, Montana, Nevada, ;  @ > ae |, Ak, iN REDBOOK 
Oregon, Washington, Wyoming, aso Ls Je\\ 

Utah, Alaska, Hawaii.) Malcolm | nee, & 9 its,’ ETHEL F. BEBB, 

C. McGilvray, Acting Area Field ) sig y) Director & Editor Camp Dept 
Supervisor, Food Dist., Div. AMS, , 
U.S. Dept. of Agri., Room 404, 
Appraisers Building, 630 Sansome 
Street, San Francisco 11, California. 
Phone: Yukon 6-3111 Ext. 2-173. 
2-174. 


For information address 


230 Park Avenue 


New York City 17 
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Our new home... Built 
with beauty of design to 
provide our usual delight- 
ful atmosphere for com 


fortable shopping. 


(is. y, 





The Camp Shop, INC. 


550 FIFTH AVENUE 
NEW YORK 36, N. Y. 





. : Outfitters by Appointment 

<THE CAmp SHOP. In sii = ie as : | 

a Oe EVER THE TRADITIONAL LEADER 
IN COMPLETE AND PROGRESSIVE 
CAMP AND SCHOOL OUTFITTING 



























RAFFIA 


PLASTICS 
KNOTTING . y BEADCRAFT 


CHIP CARVING 





CORKCRAFT 


veseamenianhd We carry a complete line of everything in 06 ciatnbetpltvtsichded 
METALCRAFT RUBBER MOLDS 
craft supplies. Shop the easy way 
LEATHERCRAFT Ord ieee Weta MEL Te 
rder everything trom one source. TEXTILE PAINTING 


GLASS ETCHING 


PN ime e@la-( ta 
SHIPPED 


Despite caretul planning to predetermine dale same day 


and stock up on material requirements for 











the camp season, unfortunately, there are 
Within two to four hours 


after they are received 
all orders are shipped f 


occasions when shortages will occur. WHEN 
THAT HAPPENS 
WE CAN HELP YOU ' FAST! via the fastest way! 





GIVE US A TRIAL ORDER .. . THAT’S ALL WE ASK! 
Start getting the finest service you ever had. 


















QUALITY 
MERCHANDISE 








FREE 


New 40 page CAT 












ALOGUE packed 
[oak DEARBORN LEATHER CO. eee 
ideas for your comp SERVICE 
craft program 8625 LINWOOD AVENUE 

« 






Address request to DETROIT 6, MICHIGAN LOW PRICES 


DEPT. C-16 
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Minne-Wonka Lodge 


J. G. Princell 


“Camping is unique in outdoor experiences.” 


issentials in 
‘ounselor Traiming 


By VALERII 


HE CAMPING | field has 
‘Tate some sound philosophy 
which if carried out will make 
camping really contribute to the 
youth of our land. 

We believe: 

1. Camp is for the camper. 

2. Camping is unique in 
door experiences. 

3. Camping is an enriching ex- 
perience, challenging, adventure- 
some and educational. 

4. Camping is social adjustment 


Oul- 


and group living. 
5. Camping is 
life at its best. 


democracy and 


The entire camp staff must be 
alerted to the implications that are 
to be found in these five beliefs. 
The test of the true worth of the 
camp must be evaluated in terms of 
how nearly they are accomplished. 
No one phase can or should be 
blown up at the expense of another 
for they are truly spokes of the 
wheel that says camping is fun. 

As we set about this business of 
training counselors, we must: help 
them gain insight into these beliefs 
about camping; for attitudes, ideals, 
and standards must be backed by a 
firm conviction as to the rightness 
or wrongness of any endeavor, and 
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this conviction should have its roots 
in sound principle. We as leaders, 
young or old, must be sold on the 
product we are handling. 

What is hidden in each of these 
five beliefs, and just what skills and 
knowledges do we need to develop 
in order to really bring to camping 
the leadership it so rightly deserves? 

Camp is for the Camper 

If camp is for the camper, we 
must know: What are the camper’s 
needs—physical, social and emo- 
tional, his abilities, his limitations, 
his hopes and his aspirations. 

The young counselor needs help 
in interpreting child behavior and 
not only should some time be al- 
lotted in pre-camp training for 
some discussion of this but time 
should be given in staff meetings to 
think through behavior patterns. In 
college counselor training courses, 
one can stage situations but these 
are best understood when you are 
face to face with the case. 

If camp is for the camper, then 
what 1s the place of the adult leader 
in this child’s world? 

He is the parent, friend, teacher, 
helper, counselor and leader, never 
the boss. The boss drives his men; 
the leader coaches them. The boss 


depends upon authority; the leader 
on good will. The boss inspires 
fear; the enthusiasm. The 
boss assigns the task; the leader sets 
the pace. The boss says I; the leader 
says We. The boss says get there 
on time, the leader gets there ahead 
of time. 

The boss fixes the blame for the 
breakdown; the leader fixes the 
breakdown. The boss knows how 
it is done; the leader shows how it 
is done. The boss says “go”; The 
leader says ‘let's Ihe boss 
makes work a drudgery; the leader 
makes it a game. 

We need to constantly help the 
young counselor evaluate the type 
of leadership he is giving and to 
see results in terms of this leader- 
ship. 


An Outdoor Experience 


leader. 


20. 


We believe camping is unique in 
outdoor experiences, and here 
should be the springboard for the 
program. The possibilities for 
learning are unlimited, yet too few 
are skilled in awakening an aware- 
ness of the wonders of the universe. 
We are afraid to tackle it because 
we cant name it. 

We need to develop a philosophy 
in every camp counselor that each 
is a nature counselor and never lets 
an opportunity pass to help chil 
dren become aware of the constant 
and enduring world around them. 
Young counselors have a shyness 
about revealing their love of beauty, 
their response to quiet and silent 
woods. We need to help them de- 
velop their ability to express their 
feelings or at least to respond and 
recognize this in the camper. 


An Enriching Experience 


Camping should be an enriching 
experience—challenging, adventure- 
some and educational. If it is to be 
enriching, it must supplement and 
not repeat that which ts done at 
home, at school, at town, or at 
church. 

One camp gives the thrill of ad- 
venture by putting life jackets on 
the beginning swimmer and letting 
him water ski. With plenty of safety 
precautions and encouragement, the 
child learns quickly and the reports 
say he develops a keen interest in 
water sports. Another camp has 
found moonlight hikes and cookouts 
with sleep the next day may disrupt 
a camp schedule, but the child has 


49 








a memory that he will carry through 
life of the world bathed in a differ- 


. | ent light. Camping magazines have 
<7 oa some excellent ideas on cookouts 
| in boats and rafts. 


Words take on new meanings. 


QUALITY CAMPING MERCHANDISE Safety no longer is a list of rules; 
conservation no longer is something 

*K SPORTSWEAR * for the forest ranger; dependability 

T-SHIRTS ( Processed With Your Camp Design means what you do and how you 


SWEATSHIRTS / In Beautiful Colorfast Dyes — 1, 2, or 3 Colors do it rather than what you say. Ex- 
: periences that make words come 
* CAPS & HATS * to life are truly educational. 

To be able to make camping such 
an experience, we need to encour- 
* FELT PRODUCTS * age the use of imagination, to try 
| seta | new ventures. Camps sometimes 
PENNANTS ~— Colorfully Designed — Choice of Sizes nj a P : : 
EMBLEMS — Awerds & Camp Design sip into routine ways of doing 


With Your Camp Design. 


things, and the young counselor 
‘kk STUFFED PETS * may bring an idea or a suggestion 
that may be worth a try. Keep the 

A Unique Group of Stuffed Animals With Your Camp atmosphere in staff meetings one 
Identification. that encourages him to voice his 
suggestions. Encourage this and if 
the idea is worth while, let him feel 
the pride of making a contribution. 


Write For Free Catalog & Prices 


Collegiate Manufacturing Co. 


Ames, lowa Social Adjustment 

We believe camping ts social ad- 
a a oe 1904 justment and group living. If camp 
Schoo TC oe eC a 
rn ee Ceres is to be fun, it must be a coopera- 


Designers and Makers of Distinctive College and 








tive community. The young counsel- 
or needs to be alerted to the fact 


IT PAYS TO ADVERTISE IN that besides helping his campers 
HARPER'S BAZAAR CAMP DIRECTORY! | appreciate this all important skill 


that he must see his relationship to 


3 insertions in the Bazaar | , 

a K automatically reserve a 2” space for you | the entire camp staff and program. 
pg in the Bazaar’s famous School and | Nothing can demoralize a kitchen 
Camp Guide .. . sold all year! staff as much as lack of considera 
tion on the part of counselors in 


planning cookouts. 








Kn 


Harper 
 —— 


High income readership means 
an audience with the means 
and the desire to send their children to camp! 


Camp inquiries receive the 
x personal attention of the Director of Educational 
Department who is familiar with hundreds of 
camps through personal visits! 


ss 


Prejuidice and intolerance are 
quickly detected, and in training 
camp counselors, one needs to help 
them see the influence they will 
knowingly or unknowingly exert on 
the campers. Just as he strives to 
broaden the campers’ knowledges, 
skills, and friendships in group re- 
lations, so should he attempt to 
broaden his own. He should be 


Hotel made aware of information concern- 
° ing the campers so that he may in- 
telligently tackle his job but always 


I, 
rd 





DA 


For rates and information about the Guide, contact Johanna Potter Shedd, 
Director, Harper's Bazaar Educational Department, 572 Madison Ave., N. Y. 


—— 











Yes, it is possible to stay in a downtown “heart cautioned that personal informa- 
of the loop” hotel at modest prices Enjoy the tion is confidential for the counsel- 
friendly atmosphere and fine tood plus the con ling staff and is viewed objectively 


venience of being so near to business, shopping or and in professional manner. 
places of interest in the famous loop. Rooms with 
detached bath $3 — with bath from $4. Camping is Democracy 





We believe camping is democracy 


and life at its best. If this belief 1s 
to come true, then it must penetrate 


every phase of camp life. It will 
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stem back again to _ leadership. 


There are three types of leadership: . “ek re, . 
the autocratic leader whom we all 4 Vg fa a 
recognize at once and disliké; the a r Re = 


s . . ia) - ; = 
laissez faire leader: and the demo- \ we 


cratic one. y= 
The young c ‘lor so often : : At | 


—— 





ts ~~ 
? 


counselor Our new 4-page “Campchem 


, As A 
falls in this second class through Reporter” and 4-page “C amp og 7 

, , P Z t, . Nf pony 
a mistaken idea that a group be- Chemical News Release” is in the mails4 4 


comes self-reliant and independent 0 you now. Exciting new developments! a 


only when left to its own devices. Write to have our representative call. — , 


This counselor wishes to be popu- 
lar, wants the approval of his camp- 
ers, and is afraid to take a stand 
on principle, thinking that campers 
will resent his authority rather than 


Thanks for your answering ‘‘How.” Yes, we will be glad 
to help you on the following “Hows.” 
Write for Literature. 
How can we eliminate odors in our sewerage system? 
, , . How can we get clean dishes? 
knowing that they will respect his How can we eliminate weeds and poison ivy? 
judgment. How can we keep our kitchen floor white and clean 
The democratic process is slow; and no grease? 
decisions must come after all points How can we keep our toilets clean and odorless? 
of view have been expressed and How can we have a flyless camp? 
How can we eliminate mice and rats quickly? 
How can we use those new chemicals for the septic tank? How 
does it eliminate pumping? 


all possible outcomes discussed. The 
young counselor sometimes mis- 


takes this as a waste of time and 
Yes, and another 128 “Hows.” One for each of the products 


does not see the values that are manufactured by us. Write us regarding any particular “How.” 
gained—such as understanding and CAMP CHEMICAL CO | 
appreciation of others’ points of ob nc. 
lee SECOND AVENUE and 13TH STREET 

He or she at times tries to “buck BROOKLYN 15, NEW YORK 

Phone: HYacinth 9-1000 

World's largest manufacturer of Sanitation Chemicals specializing in Camps and Resorts 
Representatives, Branches, or Distributors in many principal cities in U.S. and Canada 


the current” rather than steer the 
group to a satisfactory plan. As 
administrators, we need to set an 
example in democratic procedure 


in our dealings with these counse- AA ORDER YOUR COMPLETE CRAFT SUPPLIES 





lors for just as the camper imitates 
| FROM ONE SOURCE — THE EASY WAY! 
the counselor so do the counselors 
pick up techniques that the Camlip LeisureCrafts has served the camp and private school market for 
| ar . " : meny years and draws on this valuable experience to oer qual 
irectors USC ity craft material at the most competitive prices Complete stocks 
fo those of us who help train of leathercraft, craftstrip, woodcraft, beadcraft, paints, brushes 
counselors, I would say: etc. are availabie. Try LeisureCrafts, “Camp Craft Headquarters”, 

- this year you'll pe glad YOU did! 

|. Formulate with your counse- 


lors your camp objectives so that Free! ° 

from the beginning this job is a F 

partnership as it must be 1955 craft catalog available to ISU q 
: camps and private schools. Full of 


7 ; ) . ; 
2. Evaluate often with your as pe apn 0 star 7 Sica lige lage one once connie 
counselors the Camps progxress, aS perfect craft program. Send for LOS ANGELES 13 CALIFORNIA 


often as you would check your yours today! 








road map on a trip. Just as they 
are expected to give guidance to 
the camper so should the adminis- 
trator give them guidance if they 
are to grow in understanding of 
what camping 1s about. 

So I believe that the five spokes 
of the wheel—-the camper, the out- 
of-doors, enriching experiences, 
social adjustment, democratic pro- 
cedure—must be constantly inter- 
preted and kept before us if the fun 
of camping is to be accomplished 
and be worthwhile. 








Abstracted from a speech 
before the Oklahoma Sec- 
tion, ACA. 


ROCHESTER 6, N.Y. COBOURG, ONT., CANADA 
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Whatever the craft a 


you ore teaching: woodworking, model 
building, leather, metal, plastics, ceramics 


x-acto knives, 
tools & sets 


designed by craftsmen and precision-made 
for fine craftsmanship 


will help you 
do a better job 


by helping your students get betier results 
and more creative satisfaction. 


Send for 16 page booklet “Helpful 
Hints” on use of modeling tools—FREE. 
Complete X-acto 28 page catalog— FREE 
No. 77 
X-ACTO 
CARVING SET 
~$3.60 
X-ACTO, INC., 
48-410 Van Dam St., Long Island City 1, W. Y. 


INDIAN 


PORTABLE FIRE PUMPS 
Are A Camp’s Best Fire 
Insurance Policy! 








All Seams are 
Klectric Weld 
ed ne leak 
ize Pum p 
throws 30 to 
i) tt pressure 
stream ort 
nozzle adjusts 
for spray 
Strongly baustit 

lastetor 
years 


“Choice for Quality 
the World Over’ 


USES ONLY CLEAR WATER 


rotect property guard lives with the 
equipment preterred by forest rangers and 
lite dept back-pack INDIANS have heen 
used ior yeas by leading camps every 
where. (amp directors say they are “worth 
thei weoht awa old lion't take chances 

i ten minute fire could wipe out a life 





time s investment 
Send for circular on Wrte tor Cata 
our INDIAN DRINK. los describing 
ING WATER &@ INDIANS and 
SUPPLY TANK how they can 
liozen>s of Lise - ave your camp 
every camp Poriable from the disa 
gal. capacity. Push ter of hre 
button faucet 


D. B. SMITH & CO. 


“Established 1468" 
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416 MAIN ST. UTICA 2, N. Y. 


Good Ideas! 


Poster Serves 
For Staff Recruitment 


THE EVER-CONSTANT problem 
of camp directors — that of obtaining 
the maximum number of job applica 
tions from which to glean the best 
counselors —— has been alleviated to a 
great extent by Merrill J. Durdan, of 
Camp Conrad Weiser of the Central 
YMCA of Reading, Pa. 

Mr. Durdan’s plan, which might 
well be adopted by other directors, has 
been to place at the disposal of stu 
dent placement bureaus of some of the 
leading nearby colleges a poster, de 
scribing job opportunities for college 
men at his camp. The poster is equip 
ped with a pocket which contains reply 
application cards which interested stu 
dents return with indications of their 
skills, interests, previous camp experi 
ence, and other survey information. 

A mimeographed letter is enclosed 


to the bureau with additional informa 


tion. 


“Trigger Bill” Speaks 
For Cheley Camps 


POSTED ON bulletin boards in each 
building of the Cheley Colorado 
Camps are such brief but thought-pro 
voking mottos such as “The only one 
who should put faith in a rabbit's foot 

is a rabbit,” “Give some people an 
inch and they think they are the ruler,” 
“The largest room in the world is the 
room for improvement,” and “A boy 
is like a fountain pen useful as 
long as there is something in him.” 

Then, during off-season months, the 
messages are carried to campers’ homes 
by “Trigger Bill,” an old 
whose silhouette is printed on cards 
and blotters together with the sage 
bits of wisdom. These are enclosed 
with letters to campers, the camp 
paper, and other correspondence. Jack 
Cheley says he has found his “Trigger 
Bill” cards “‘all the way from the fami 
ly desk at home, to pinned on the 
walls of campers’ rooms and sometimes 
even framed in Dad's ofhce.”” The idea 
gets across some values that might be 
called “spiritual, inspirational or just 
plain thought-provoking common sense 
without being preachy.” The words 
serve constantly in an indirect way as 
a reminder of some of the fine princi 
ples on which the camp is built. 


ranger, 





WOOD STAIN — 


Low Cost, Top Quality 
Supplies for Your 


SWIMMING POOL 


Since 1935 camp owners have re 
garded MODERN as their most eco 
nomical and reliable source for swim 
ming pool. equipment and supplies 
MODERN manufactures over 100 top 
quality products. Low “factory-to-you” 
prices save you money on filters pool 
fittings, underwater lights vacuum 
cleaners, diving boards, pool ladders, 
pool paint, chemicals, algae preven 
tives, rafts, piers and all other 
aquatic supplies. Complete line and 


huge stocks assure fast shipment 
Send for valuable 44-page Catalog & 
Data Book. Helps you save money and 


avoid mistakes 


FREE > 


(modern) 


SWIMMING POOL CO., INC. 
ONE HOLLAND AVENUE 
WHITE PLAINS, WN. Y 





AND 
T E N T S CANVAS GOODS 


by POWERS 


COVERS — TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


POWERS & CO. pritadeipnia 43, pa 














AVENARIUS 
CARBOLINEUM 


Reg. U.S. Pat. Off 


Beautiful rustic 


| brown 


WOOD PRESERVER 
Adds years to life 

of wood exposed to 

rot 

TERMITE STOPPER 

Repels insects 

Apply anywhere—brush, spray or quick dip 
no pressure needed. Over four times 

richer than creosote in wood preserving oils 


CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, MILWAUKEE 3, WIS. 
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Helpful tints for 


{ Good Health Program 


‘ 


A good health program is one of 


the well-run 


camp. All other advantages can be nul 


yreatest necessities of a 

lied by one epidemic. 
The camp infirmary should be far 

enough away to be out of noise and 


but 


warm food and other necessities. There 


excitement near enough to get 


should be separate rooms for those 
infectious. An infirmary should have 
telephone connection not only to the 
camp office but also to outside. There 
should be adequate toilet facilities, hot 
water and refrigerator. It is advisable 
to have nurse’s quarters right in the 
infirmary. Provision should be made 
for files and bulletin boards. 

The clinic and infirmary should pre 
ferably not be in the 


Clinic hours should be definite. at least 


Sallie POO. 


twice a day. 
Ii possible, the camp should have 
not, a local 


a resident physi ian: af 


physi Ln) responsible lor the Cot TD)). 


kven with a resident, it is good to 


have a local. since many doctors who 


go to camp do not have a _ license 


in the state and the local doctor 1s 


usually more mature. There should 


also be a nurse with knowledge o! 


handling emergencies. 


Pre-ccamp examination and_ health 


records are vital. Too many camps 


require examination 10 days _ before 
camp. This does not give enough time 
for corrections to be made. Most Camps 
rule to avoid 


scl such a contagion, 


The 


dangerous are those who Come down 


but it 18 not always sure most 


with a contagious disease within a 


lew days atter opening. 
Facts on contagious disease and im 


munizations are essential. All children 


sent to camp should have tetanus 


toxoid. with booster every two yvyear©s. 


Triple typhoid is also very valuable. 
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bearing bacteria. 


of experience . . 
country. 











Many diarrhea attacks are para typhoid 
and they are immunized Against with 
triple typhoid. 
Drug sensitivity is becoming more 
important. Many camps now use cort: 
sone in severe cases OF poison ivy. A 
health report should include allergies, 
restrictions trom activities with reason, 
and also the parent's summer address. 
A camper’s health record should be 
checked by a camp physician or nurse 
as soon as the camper arrives. Informa 
tion should be summarized on cards 
for infirmary, tor kitchen relating to 
tood, tor counselor with all restrictions 
noted. A quick examination should be 
given the first day for any sign of in 
tection, rash, athlete's foot and hernia 
Relative to health practices tor staff, 
the health need 


for counselors record 


not be sO complete It 4s important, 


however. Lo be SUTC ho kitchen worker 
test 


typhoid carrier, A’ simple 


W 1 lal test. 


Person IT) 


is a 
1s the 
The 


should 


health 
that 


( hare ol 


understand at the outset 


he must respect the Calnp director § cx 


perience; the director in turn must 


respect thre health cirector § medical 


OPINton, 


lhstracted from a talk at the 1954 


1c 4 Convention 


spring-fed water 
doesnt mean safe water 


.....C hlorinated water does 


Protect your camp investment 
by protecting your camp's water 


No matter how clear and clean water looks .. . if 
its not chlorinated it’s fair game at any time for disease- 


Chlorination of your drinking supply and your 
swimming pool — with Wallace & Tiernan proven equip- 
ment — ensures water safety. . 
authorities everywhere. 


is approved by health 


Dependable W &T chlorination equipment 
backed by our nationwide service organization and 40 years 
. serves thousands of camps throughout the 


Write today for information on how it can serve YOU. 
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WALLACE & TIERNAN INCORPORATED 
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“Laughing Loon” 


ROARS 


and 


Water Sports Equipment 


lliustrated above the 
action-tested “Laughing Loon” div- 
ing boards designed especially for 
outdoor use. Meets standard speci- 
fications, is moderately priced and 
built to stand the hardest usage. 


DIVING 


is one of 


‘ 


Other “Laughing Loon” tested and 
equip- 


se 


guaranteed water sports 
ment includes “Build It Yourself 
demountable steel piers, pool and 
float ladders, floats, etc. 

Write for new FREE 

Water Sports Catalog 


HUSSEY MFG. CO., INC. 
559 Railroad Ave., N. Berwick, Me. 


of Roll-Out Gym Seats, Portable 
Stee! Bleachers and Grand- 


Also mfrs 
and Permanent 
stands 








KEN-KAYE KRAFTS CO. 


COMPLETE 
SUPPLIES 





Electric Tools 
Leathercraft 
Minor Crafts 
Model Crafts 
Woodenware 
Metalcraft 
Motor Tools 
Whittling 
Drafting 
Painting 
Drawing 
Pottery 

Felt 














STREST 
MASS. 


WASHINGTON 
NEWTON 65, 


1277 
WEST 


















Direct Prices To 
Camps, Schools, 
Churches and 








12 FOLDING TAGLES 


ON MONROE TRUC 
STACK ONLY 20" HI 


All Organizations 
Write for Catalog 
and Discounts 


THE “Wonn0e. COMPANY 
Mal’ LULPFAA. Vi 
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On Being a Good Counselor 


By ROBERT E. LINK 
Director, Camp Bob-O-Link 
Livineston Manor. N. J. 


HE PROSPECTIVE counselor 

must approach the matter of be- 
ing a good or successful counselor 
from two levels: the individual 
level of his particular competence, 
and the group level of his being 
able to visualize his staff as a whole 
These are strong statements which 
the individual counselor must 
fathom and be guided by. The stafl 
is the spiritual center of the camp 
community—the “value center” 
which sets the tone of the camp 
spirit and which determines the “‘ed- 
ucational destiny” of the camp. In 
one sentence, the staff constitutes 
the morale center of the camp, and 
hence dictates the success or failure 
of the camp objective. 

Therefore basic to the counselor's 
understanding of the role of the 
staff in being the morale center 
is the need for the individual coun- 
selor to comprehend his duties in 
meshing smoothly into the personne! 
policy of the camp. Since personnel 
is the most important single influ- 
ence in determining the success of 
the camp, he must treat with great 
importance the various stages ol 
adjusting to the camp policy and 


objectives both before and after 
the camp opens. 

In other words, he must: (1) 
grasp the idea and ideals of the 
precamp training program; (2) 


utilize the supervisory conferences 
further to cooperate with the camp; 
and (3) participate intelligently in 
stafl meetings in a creative and 
practical fashion to deal most ef- 
ficiently with the needs of campers 
and the objectives of the camp. 
On an individual level, the coun- 
selor must possess, as a prerequi- 
site, the right moral and spiritual 
character and a constructive out- 
going personality. He must have a 
real “love” of children and wish to 
be of service to them. He must be 


& oe = = 
willing to devote himself to the 
camp program and to 
ideas of purely personal pleasure. 
He must be prepared at all times to 
provide the proper example for his 
young “hero-worshippers.” A coun- 


surrender 


selor’s job is not an easy one, as 
many imagine, but a 24-hour duty. 

Ihe Camp Director should very 
carefuily consider pre-camp train- 
ing before the opening of the camp. 
Many of the better camps are in 
favor of such pre-camp orientation 
periods. This pre-camp leadership 
training should enable the prospec- 
tive camp counselor to become ac- 
quainted with the camp’s philoso- 
phy, objectives and purposes. At 
this training period various methods 
of child behavior, health and per- 
sonality problems can be discussed, 
plus the fact that the counselor will 
become acquainted with the physi- 
cal structure of the camp. 

The administrative staff at this 
time can discuss any records which 
are kept at camp and also the role 
of the counselor in relation to rec- 
ords. Such things as a camp evalua- 
tion can be discussed at this time. 


During this period counselors 
should become acquainted with the 
campsite, trails, tools, fire escapes, 


safety plans, sanitation and health 


equipment, housekeeping arrange- 
ments, library, reference books, 
waterfront, and other resources 


which would help them in program 
building. This is also a good time 
for the counselors to get some indi- 
cation as to what their camp respon- 
sibilities will be. A good time fo: 
them to find out how they will fit in- 
to the overall picture is before camp 
opens. This is an excellent time for 
them to get acquainted with the key 
administrative staff, the camp physi- 
cian, nurse and director. 

Suggested innovations and pro- 
grams should be discussed and out- 
lined, skills taught. All in all the 
camp counselor should be impressed 
with the role of good leadership at 
camp and also what we hold as the 
criteria for a good camp program. 
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good 


Kasy to make, economical and appealing to young and old. 








velatine makes the universal dessert. Choose Sexton Gelatine 
Desserts to be assured of the most satisfactory results in every 
clime. We make them ourselves, particularly for multiple 
servings, using only the finest ingredients to make sure they 
keep their sparkling consistency and true fruit flavor. As com- 
panion desserts, serve Sexton Puddings, velvety smooth and 


dependably delicious, 


JOUN SEXTON ’ , 
CHIt \GO ida” Colegio San Jose. Puerto Ric “, Wi ; /, 





Supplier's News... 


; 
; 


Trine | | a | 7 - 
“| Small Fire Extinguisher 


Recommended for Trip lise 


Educational movies, craft cata- 
logs, instant foods — among 
items to aid in more efficient 
camp operation. 





BERSTED’S /HOBBY-CRAFT 


Here's ideal craft work on an easy yet 
creative level. 


Flexibie molds for upright models or 
fiat molds in relief present the camp 
leader with basic material for craft 
programs 


Subjects available for nature, history, 
Christmas, Thanksgiving, Easter, re- 
ligious, or for just every day life. Cata- 
log Free. 


(ast and paint your own art models — 
It's fun. 
’ ' ¥ Witt f r 


Cerwsteds Wobly Cragt Vac 


st. 














The Claridge Hotel 


ATLANTIC CITY 


“The Skyscraper by the Sea” 


is looking forward to welcoming the 
American Camping Association, Region 
ll, Wednesday, February 23rd to Satur 
day, February 26th, 1955 


All Guest Rooms at the Claridge have 
twin becs, private bath, fresh and sea 


water. tub with shower 


Rates: Each Person, two in a room 
$5.00, 5.50, 6.00, 6.50, 7.00, 7.50 and 
9.00 a day, 4 person. Single Occupancy 
$7.00, 8.00, 9.00 10.00, 11.00, 12.00 
and 15.00 a day 


GEORGE 8B. BRUNI 
Vice President and 
General Manager 


ADA TAYLOR 
Director of Sales 


STANLEY B. CAMPBELI 
Sales Manager 














Handy Fire Extinguisher 
Compact and Portable 

There is no question that a fire 
extinguisher might well be taken 
along on every out-of-camp trip. 
And “Hero” is an_ extinguisher 
you'll be able to tuck right into a 
corner of the knapsack. 

Hero is made by Bostwick Labo- 
ratories, Inc., Bridgeport 5, Conn. 
It holds 12 ounces, and has been 
designed to eliminate the necessity 
of inspection or refills. It is a com- 
pact, spray type extinguisher, which, 
its makers claim, shoots out a 
stream 12 to 15 feet and is very ef 
fective in controlling beginning 
fires from grease, oil, gasoline and 
electric motors. 


Science Movies 
Entertaining and Educational 


Five color movies, products of 


the Moody Institute of Science, are 
available to camps who desire 
something more than just entertain- 
ment in their movie programs. The 
Moody films show animal, vege- 
table, bird and insect life, and 
other wonders of nature. 

These fascinating films use time- 
lapse photography, microscopic 
photography, the telescope, radio 
equipment and other scientific and 
photographic equipment to present 
a view of things visible only to the 
aided eye. 

Complete camp information may 
be obtained from Don H. Parson, 
Director, Film Dept., Moody Bible 
Institute, 820 N. LaSalle St., Chi- 
cago 10, Ill. 


Handicraft Catalog 

includes Metal, Wood and Plastic 
A complete catalog of materials, 

tools and equipment for working 

metal, wood and plastic has recent- 


ly been published by Schrader In- 
strument Co., East Main St., In- 
dependence, lowa. 

Materials covered are motor ac- 
cessories, hand grinders, brass and 
nickel silver, silver and gold wires 
and sheet and jeweler’s tools. 

Camps featuring model-making 
or jewelry-making in their arts and 
crafts programs will find interest 
and help in the catalog. 


Instant Puddings and 
Pie Fillings on National Market 
General Foods is currently in- 
troducing to the camp market its 
dual-use Jell-O Instant Puddings 
and Pie Fillings. Three flavors, cho- 
colate, vanilla and _ butterscotch, 
comprise the new institution line 
General Foods kitchen tests have 
shown that the puddings and pie 
fillings can be mixed with cold 
milk and served as a pudding in a 
total time of 18 minutes. For trip 
use, they can be used with pow 
milk. Also, pudding made 
product, it has _ been 


dered 
with the 
shown, can be re-beaten to its orig 
inal glossiness and creaminess fo! 
“second day” use. 
Furthers particulars 
new line can be obtained from your 
General Foods institution represen- 
tative or by contacting the com- 
pany at White Plains, New York 


about the 


Leathercraft Projects 
Illustrated in New Catalog 
Countless leathercraft project 
items and other interesting hand 
craft ideas are described and illus- 
trated in the new 72-page Osborn 
catalog. Craft leaders will undoubt- 
edly find something particularly 
suited to any camper’s interest and 
talent on its pages. 


Camp directors can receive a 
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copy of this new idea-packed cata- 
iog by sending 25¢ with their re- 
quest to: Osborn Bros. Supply Co., 
223 Jackson Blvd., Room 2B, Chi- 
cago 6. The 25¢ charge will be 
credited to the first order. 


Personalized Pencils 
Carry Camp Name 

Why not let the pencils you dis- 
tribute or sell through your camp 
office or store do a little publicity 
work for you? The easy way is to 
have them personalized with the 
name of your camp. 

The Lo-Well Pencil Co. of 110 
Greene St., New York 12, has a 
large assortment of pencil colors 
and contrasting lettering colors for — 
just this purpose. Pencils are avail- me : S be Tech Bintts ~~ Bee 
able in five lead degrees and may COMPARE these ideal camp boat Used by leading colleges and camps 
he ordered in lots of one to 10 features — available for immediate TEER CORES CP Cte 
delivery in all BB models 


Extra Safety — [yecigned fo. 
Jewelry Making for utmost stability built-in Hoatation tanks 
Craft Shop make hoats unsinkalble 

Trinkit, a new hobby kit for || 7remendous Strength — 
making porcelain enameled ie elry Molded by the famous BB process, “Ever 
: aking pe ou vin enhanc - whe lasting Beetlelite” is tremendously trong 
las recently een introducec VY . 

ie | No Maintenance — 1 )).6 0 fcr 

Modern:American, Bloomington, 


ly 











—— aed — 


ot - 


gross. 








BE Swan 12°8" — Seats 4 adults 


| material is impervious to rot, rust electr 
Il. 31s. worms, fresh or salt water, intense sun 
Included in Trinkit are an electric |} 'g!t or cold an be stored outdoors year 2° om Mel 
| : ‘| ’round without damage 5’ BB Relaxe 
kiln, six tubes of colored glass yOUNG gpleecienie BB Sees = 2 Cockpit 
‘ : ; . Veve needs SCTapitig, ¢ iulking Puli ying, ’ 
enamel, paint brush, oil, jewelry sanding, refastening or painting as a pre 
parts, solder and sandpaper. Addi- servative 
. P oO :' 
tional squares, discs, colors and 100% Leakproof se BB Boat 
° . ‘ ‘ ‘ cy & ( ar vu ij¢ F | i” 
jewelry parts are available to en- |] Ser? no water, "i Ino swelling, are afwa 
immediate Use 


able ci ‘rs to create iro ) a 

nee C iM per t create their Own hes qurmg no repar or mamtenancs fine et 3” Duck — i 
Gesipzns. o> a ly pl towing Outboards 

. first cost 1s practically the last Also 10°3" BB Fisher -— Seats 5 


Camp Proven from Coast to Coast 


Outboard Boating Club — Ask for details 
Proposes Uniform Boat Act Be Send for New Free 1955 Catalogue 

The Outboard Boating Club of a of complete BB line 
America has presented to some 8,- World's Largest Moiters of 

. One-Piece Fibergias Boats 

OOO state legislators its “Recom- 
mended Uniform Boat Regulation BB 3 in 1 all-purpose boat 
Act,” with the suggestion that it be oe oe fae = Wo oe oun 
adopted as state law. The act is the 
result of a study of existing boating — 
laws as well as some new regula- INDIAN CRAFT 
tions proposed for adoption. | Send for 1955 Ilustrated Catalog 

Provisions of the proposed law 
are presented in an illustrated 22- 
page booklet, with explanations of 
the reasons for each section and 
provision of the act. Among those | indian , + BA) Feathers, 
who helped formulate the act are ) 
representatives of the American | - 
Red Cross, Boy Scouts of America | Work Dal , }/ Leather 
and the U. S. Coast Guard. | 

Additional information is avail- | GREY OWL INDIAN CRAFT CO. 
able from Outboard Boating Club | 4518 SEVENTH AVENUE 
of America, 307 N. Michigan Ave., | BROOKLYN 20, N. Y. 
Chicago 1, IIL. | GE 6-3287 
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AVE YOU RECOVERED 
H from your headache of last 
season induced by trying to figure 
out which campers are to. get 
awards? This is quite a chore when 
you have only a few awards to 
Offer; i.e., “Best Camper,” “Out- 
standing Athlete,” etc. 

Basically, awards are tangible 
evidence that achievement is _ rec- 
ognized. It is not necessary that this 


An Award System 
That Works 


By William Braverman 


Director, Camp Arthur 
Philadelphia YM & YWHA 


evidence be of much financial worth 
because almost anything has been 
used from a laurel wreath to an 
ornate silver trophy. But the 
thought behind the giving has al- 
ways been the same—recognize the 
winners only. 
Need for Recognition 

We camp people pride ourselves 
(and advertise, too) that each 
camper’s needs are cared for in our 


waletat fun FOR ALL CAMPERS 


37 
>? 


A) | 


ay 


LE 





Yes, real fun ...and practical, too! 


Young and old, 
leathercraft work. 
afford interesting, 


boys and girls alike, all 
Osborn ready-to-assemble 
educational, 


take naturally to 
leathercraft kits 
productive recreation. Genuine 


leather is pre-cut into authentic Indian patterns, hole-punched 


and ready 


for making: MOCCASINS 


BELTS WALLETS, 


AX AND KNIFE SHEATHS, etc 


NEW Jiffy-Moc KIT 

e Glove-soft top gruin leather 

e Cemented foam rubber innersoles 
. ready to assemble 


e Complete 


Foot-conforming 
snug-fitting 
innersoles, plugs, 
with Bead Kit 
Sizes: 7 through 12 
Men's or Women’s, 


in standard shoe 
includes 


design 
heel. Kit 
separate 
Teen-age sizes: 4 through 9 
(Designs, 

Color 
Size 


Only 
$2.98 
per pair 


smooth, 
with pre-set 
Women's and 
or White 
Men's 
Specify 


sizes . 
pre-cut vamps 
cuffs and lacings 

Colors: Hopi Red, 
Giass Beads, Needle, Thread) 
Buck Tan (no beads) 

and Color 


Individually packaged in cellophane bags. $2.68 each in dozen 


lots choice 


There are 


described and illustrated in the 


Catalog No 


hundreds of other simple, 


of assorted sizes and colors 


inexpensive projects 
NEW 72-page OSBORN 
Write today for your free copy 


OSBORN BROS. SUPPLY CO. 


223 Jackson Bivd., Dept. 
The House of Leathercraft Now in Our 


B, Chicago 6, Illinois 
37th Year 











camps. Every child needs recogni- 
tion, and he probably gets it by 
praise and a pat on the back at 
the proper time. The outstanding 
boy gets his full measure of such 
esteem, and, in addition, gets the 
trophy as well. The average and 
less talented boys get less recogni- 
tion and probably need it more 
than the winners. 

Without arguing the point fur- 
ther, we felt that all our boys should 
get an award for whatever achieve- 
ments they had accomplished dur- 
ing the summer. Even though the 
actual accomplishment seemed small 
to us as staff, to that child it could 
be important—enough, perhaps, to 
motivate him to do even more. 

A small circular emblem was de- 
signed to be made in felt, and a 
certificate was printed. This certi- 
ficate was important, because while 
each emblem was the same, each 
certificate listed the achievements 
made by the boy, and it was signed 
by the counselors, group leader, 
and the director. 

At first we were concerned lest 
the knowledge that each camper 
was getting the emblem would les- 
sen its value or meaning. This would 
be true if only the emblem were 
distributed. By having the accom- 
panying certificate, we individual- 
ized the awards. 

Parents tell us that the child in- 
sists upon having the emblem sewed 
on his school jacket or sweater, 
and the certificate is pinned on the 
wall in his room. There seems to be 
the same desire on the part of 
campers to get this award even 
after having received the same em- 
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blem during previous seasons. This 
is the sixth year that we have used 
this system and it is still going 
strong. 


Pre-season Build-up 


Part of the meaning attached to 
the awards is built up during the 
summer by the staff. During the 
pre-season counselor training days, 
the award system is explained fully. 
Counselors and group leaders refer 
to the emblems whenever possible 
during the summer. Boys who wear 
the emblem, received in previous 
summers, wear it with the same at- 
titude that the high school athlete 
wears his school letter. The staff 
refer to the emblem as an honor 
award, and create the impression 
that those who get them are honor 
campers. The campers respond 
beautifully. 

The machinery for setting up the 
awards is simple, but it does in- 
volve detail work. About two weeks 
before the end ot camp, the Camper 
Achievement Record forms are dis- 
tributed to the counselors at a meet- 
ing where our objectives are re-ex- 
plained. Counselors and = group 
leaders fill out a form for each boy. 
These forms are then turned in to 
the office girls who type the infor- 
mation onto the certificates. 


Presentation of Awards 


The actual method of presenting 
the awards will depend upon the 
size of the camp. In a large camp, 
it is inadvisable to call each camper 
up to the platform to receive his 
award individually. It would be bet- 
ter to hold a division meeting before 
the banquet and have the group 
leader call up each boy and read 
off his accomplishments. 

There is only one other type of 
award given during the season, and 
that is for excellence in Inspection. 
In each division, the cabin having 
the highest Inspection score each 
week is awarded a brightly colored 
feather. The cabin, in each division, 
having the most feathers each 
month is given a watermelon treat. 

Through this plan of awards, we 
feel that we give each camper rec- 
ognition according to his achieve- 
ments. We avoid the heart-search- 
ing decisions involved when giving 
awards to a few; and, also avoided 
are the resentments engendered on 
the part of the close-losers. 
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CLASSIFIED ADVERTISEMENTS 


Minimum cost per insertion 


All classified advertising is payable in advance 


20¢ per werd 

same copy, 15¢ per word 
$1.00 per insertion 
$1.00 per insertion 


$4.00 


705 PARK AVE., PLAINFIELD, N. J. 








HELP WANTED 


COUNSELORS for private girls’ camp in 
Vermont: riding, waterfront, rifiery, 
crafts, unit leaders, dramatics, ceramics, 
campcraft and trips. Minimum age 19 
Experience necessary. Non-regimented pro- 
gram and fine working conditions. Write 
Box No. 419, CAMPING MAGAZINE 


HEAD TENNIS COUNSELOR with exten- 
sive experience for Girls’ Camp in Maine 
Write Box No. 428, CAMPING MAGAZINE 


MID-WEST PRIVATE BOYS’ CAMP with 
increased enrollment, seeks coach-teach- 
ers for additional staff. Must have camp- 
ing backgrounds, and interested in per- 
manent summer connections. Unit lead- 
ers have opportunity for advancement to 
program men and assistant directorship 
Write Box No. 422, CAMPING MAGAZINE 


COUNSELORS for Camp Takajo for Boys 
on Long Lake, Naples, Maine experi- 
enced, single, above 21 head waterfront, 
assistants on waterfront (instructor's rat- 
ing) riflery, ploneering and tripping, canoe- 
ing, golf, head baseball, photography, gen- 
eral with younger boys Write Morton J 
Goldman, 63 Arleigh Road, Great Neck, 
L. I., New York 


COUNSELORS for Camp Mataponi for Girls 
on Lake Sebago, Naples, Maine experi- 
enced, single, above 21 pioneering and 
tripping, general with younger girls, art, 
arts and crafts, dance, golf, canoeing, 
waterfront assistants (instructor's rating) 
dramatics, fencing Write Morton J 
Goldman, 63 Arleigh Road, Great Neck, 
L. l., New York 


COUNSELORS WANTED for highly regard- 
ed private co-ed camp for children 3-16 
in Michigan. Cabin counselors, dramatics, 
arts and crafts, trips, waterfront, etc. Sal- 
aries commensurate with experience. Write 
Box No. 440, CAMPING MAGAZINE 


swimming, head 
canoeing, head tennis, golf, campcraft 
and cook-outs; boating, junior athletics 
Write Box No. 432, CAMPING MAGAZINE 


COUNSELORS head 


COUNSELORS—private co-ed camp New 
York Berkshires: tennis, waterfront, canoe- 
ing, riflery, crafts, nature, Indian lore, 
photography, dramatics. Experienced, Min- 
imum age 19. Non-regimented program 
Write Box No. 436, CAMPING MAGAZINE 


COUNSELORS. 
gan. Campcraft, Arts & crafts, Music, 
ing, Waterfront, Sailing. Write fully 
mum age 19. Write Box No. 435, 
ING MAGAZINE 


private girls camp, Michi- 
Rid- 
Mini- 
CAMP- 


DIRECTOR for rural youth camp near 
Cook, Minnesota. Send particulars on ex- 
perience and qualifications to State FPA, 
Vocational Division, Shubert Building, 486 
Wabasha St., St. Paul 2, Minnesota 


COUNSELORS 
established 
front 
athletics 
water-skiing 
particulars 
dah, Rocky 


Missouri Ozarks oldest 
Private Boys’ camp; water- 
tripping general nature lore 
sailing Village head 

programming. Write full 
Ben Kessler, Camp Wah-kon- 
Mount, Missouri 


COUNSELOR for Girls’ Camp in Maine to 
head Arts and Crafts Department. Ex 
perience essential Write Box No. 427, 
CAMPING MAGAZINE 


COUNSELORS. Married couple for sum- 
mer only or year-round teaching. Write 
Box 413 CAMPING MAGAZINE. 


COUNSELORS FOR DRAMA AND DANCE 
for Girls’ Camp in Maine. Minimum age 
21. Write Box No. 429, CAMPING MAGA 
ZINE 


TOP WISCONSIN 
openings on its 
Dancing Coaches, 
Water Instructors 
W. Sheridan Rd 


CAMP for 
staf? for 


Ciirls 
Dramatic 
Bugler and Land 

Burr Oaks Camp, 
Chicago 13, Illinois 


WOMAN HEAD COUNSELOR for 
camp in New England 
understudy Director with view to !ong 
term connection. Minimum age 28. Must 
be experienced in camping and program- 
ming, @nd interested in learning adminis- 
trative techniques. Salary open. Enclose 
picture and all details of qualifications in 
first letter. Write Box No. 420, CAMPING 
MAGAZINE 


girls’ 
Must be willing to 


HIGHLY DESIRABLE OPENINGS for two 
mature men on “rifle and waterfront 
Small private boys’ camp in Northern 
Minnesota. Give full qualifications in ap- 
plication. Write Box No. 439, CAMPING 
MAGAZINE 


EXPERIENCED SENIOR COUNSELOR in 
terested in advancing into camp adminis- 
tration for Midwest Private camp for girls 
Write Box Ne. 438, CAMPING MAGAZINE 


WOMAN HEAD COUNSELOR 
camp in Michigan. Must understand group 
work techniques and programming. Can 
be long term position. Enclose references, 
qualifications, salary and picture in first 
letter. Write Box No. 434, CAMPING MAG- 
AZINE 


private uwiris 


COUNSELORS, cook maintenance man, 
and guesthouse hostess for long establish 
ed Pocono Mountains Boys’ Camp. Hox 
7183A, Phila. 17, Pa. Melrose 5-1682 


CAMP DIRECTOR Experienced, for or 
ganization camp. Summer program in well 
established camp. State qualificatiowus, ex 
perience and references. Write Zanesville 
and Area Girl Scouts, 510', Main Street, 
Zanesvilie, Onlo 


(Classified Section Continued on page 50) 





CLASSIFIED ADVERTISEMENTS 


(Continued) 


HELP WANTED 


(Continued) 


TRIP AND CANOE COUNSELORS—must 
have extensive experience in tripping, pre- 
ferably in Maine. Minimum age 21 years 
We prefer woman college graduates now 
teaching. Write Box No. 415, CAMPING 


CAMP SOMERSET for Girls, on the Bel- 
grade Lakes in Maine, has openings on 
staff for crafts, athletics, rifiery, dramat- 
ics, swimming, and tennis counselors. Ap- 
plicaute must be at least 21 years of age, 
with previous successful camp experience 
Please write full particulars, to Allen 
Cramer, 215 W. 9lat St.,. New York 24, N.Y 





CAMPS FOR SALE 


CAMP on big ia#ake, sur- 
rounded by State Park. 125 acres, few 
bulldings, boats and equipment. Write 
Box No. 423, CAMPING MAGAZINE 


ADIRONDACK 


BOYS CAMP FOR SALE IN MICHIGAN 
Camp Lakewood on Clear Lake between 
Jackson and Ann Arbor. Capacity 84 boys 
19 buildings, 28 acres, some wooded, 700 
feet waterfront on beautiful lake. Adja- 
cent to 15,000 acre state recreational area 
Full price $45,000.00. Attractive terms avali- 
able. The Butts & Swisher Co., Realtors 
214 East Washington S8t., Ann Arbor, 
Michigan 


BOYS CAMP Northern Wisconsin Also 
make ideal camp for girls. Beautiful lake, 
160 acres. Accommodate 50. Reasonable, 
deal with owner. Write Box No. 412, CAMP- 
ING MAGAZINE 


NORTHERN WISCONSIN LUXURY CAMP 
Former resort every modern conven- 
jence: chain of lakes; capacity 150 or 
more; all equipment. Priced right. C. M 
Holleb, 33 No. LaSalle St., Chicago 2, 
lilinols 


FOR SALE OR RENT 


CAMP SARONA Famous private lake site 
for boys in Wisconsin north woods tor 
sale or lease. Beautiful lodge, dining hall, 
six caoins and cottages on hundred and 
thirty acres. Olsen estate, Marian Swaim, 
Administratrix, 904 Colfax St., Evanston, 
Illinois 





CAMPS WANTED 


ABOUT 800 ACRES with 75 acre iake 
Vicinity 75 miles New York City. Accessi 
ble to roads, good water. Send full de- 
scription, Jack Kamaiko, Educational Al- 
liance, 197 East Broadway, New York 2, 
N. ¥ 


WANTED TO LEASE 1956 SEASON camp 
located northern Wisconsin or Minnesota 
Would like option to buy If suitable 
Write Box No. 433, CAMPING MAGAZINE 





ANNOUNCEMENT 


MR. EF. WILLARD KING 
ls now aasociated with the FELT CRAFT- 
ERS of PLAISTOW, N. H. with headquar- 
ters at one North La Salle, Room 2453, Chi- 
cago 2, Lilinois. He will have an exhibit 
at the Southeastern Regional Convention 
at Nashville, Tenn. March 30 to April 2 


50 


POSITIONS WANTED 


FULL TIME CAMP POSITION. Master 
social work - group work. Many years ex- 
perience in all phases of camping. Private 
or agency camp. Seven years experience 
a6 program director and administrator 
Vet - young - married. Write Box 401, 
CAMPING MAGAZINE. 


WATERFRONT DIRECTOR or HEAD 
COUNSELOR lZ years experience. Five 
years with ARC Aquatic Schools. Proficient 
in Outdoor lore, programming, sailing, 
canoeing, trip work. campcraft, etc. Write 
Box No. 421, CAMPING MAGAZINE. 


CAMP DIRECTOR—eight years experience 
Child psychologist, college lecturer, avail- 
able June 15-Sept. 15. Male, age 34, mar- 
ried. Fully qualified camp management 
and program planning. Can recruit coun- 
seliors. Frank Hansen, 2101 East First 
Street, Duluth, Minnesota 


HEAD COUNSELOR—20 Years experience 
in institutional and private camping. 15 
years in recreation field; boys clubs, com- 
munity centers, etc. Program and adminis- 
tration. Also COUNSELOR—5 years experi- 
ence in day camping. Suburban Jr. High 
teacher—tutoring all subjects—individual 
and group guidance. Write Box No. 431, 
CAMPING MAGAZINE. 


YOUNG WOMAN, four summers’ experi- 
ence managing camp office and as lodge 
counselor, wishes position in mid-west 
camp. College graduate. Write Box No. 437, 
CAMPING MAGAZINE 


DIRECTOR (Assistant, Program, Water- 
front). Male teacher desiring key position 
in smail summer camp in Eastern or Cen- 
tral states. Years experience in nationally 
known camps. Write John Anderson, 203 
Ellington St., Caro, Michigan 


DO YOU NEED 
WATERFRONT COUNSELORS?” 
Grinnell College, Grinnell, Iowa can fill 
your counselor needs. Irv Simone, Director 
of Physical Education for Men and Swim- 
ming Coach at Grinnell, annually trains 
men and women students as ARC Water 
Safety and Small Craft instructors. These 
courses are taught as part o1 the college 
curriculum; Grinnell was the first “‘ollege 
in U.S. to teach (ARC) Small Craft In- 

structors Course 

Mr. Simone has had fifteen years experi- 
ence in the camping field ranging irom 
scouting work to private camps; thus he 
is well aware of the training these you iz 
people need. If you need waterfroat cr 
general (music, art, etc.) counselors, write 
Prof Irwin L. Simone, Athietic Dert., 
Grinnell College, Grinnell, lowa 





FILM RENTAL LIBRARY 


lé6mm MOTION PICTURE FILM LIBRARY 
& EQUIP CO., P.O. Box 310, 615 Neville St., 
Beckley, W. Va. Serving nation with ex- 
clusive master piece motion pictures. Write 
for free copy o!f our catalog. Free loan and 
rental films 





EQUIPMENT FOR SALE 


BUY SURPLUS Hunting, Fishing Equip- 
ment; Boats, Engines, Truck jeep tools, 
machinery etc irom Government List 
$1.00. Surplus, Box GB 163, East Hartford 
8, Conn 


SUPPLIES 
LEATHERCRAFT 
FREE ‘Do-It-Yourself’ Leathercraft Cata- 


log. Tandy Leather Company, Box 791-N9. 
Fort Worth, Texas 


INDIAN CRAFT SUPPLIES 
Indian Craft Supplies, midwest stock 
Some Indian made items. Rothschild's. 
Inc 1544 Halsted St Chicago Heights, 
lllinois. 
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Pe a ee a : 


These are plus prizes for you! 


Your General Foods salesman will 
tell you how to get valuable 
merchandise like this, over and 
above the regular G.F. premiums, 
when you order Post Cereals. Post 
makes the cereals that the boys 
and girls in your camp eat and love 
at home. Be sure they get them at 
camp, too. The wide variety of 
Post Cereals offers a treat for 


every taste 


PLACE YOUR ORDER FOR POST CEREALS TODAY... GET 


YOUR CAMP EQUIPMENT IN TIME FOR THIS SEASON! 


See how you get the most from Post! 


1. EXTRA PRIZES FOR CAMPS! aa ae). (ake —— 
} 40’. BRAN RAISIN coRN RICE 
Just for you... when you order Post Cereals, Jell-O, FLAKES BRAN FLAKES TOASTIES 


and other General Foods Institution Products, you eee ae | sy 
accumulate extra premium points in large quantity; , : 
redeemable for valuable camp equipment and 


personal premiums, Posts 


PUFFED PUFFED 
WHEAT 


2. A NEW PACK FOR CAMPS! RICE 
New for you... just tear open and eat right out al bo at 5 a) 


of par kage. No dishes to wash... perfect for field 


trips. Be sure to specity Camp Pack. dh eo rg 


anes GRAPE 


3. A MENU PLAN FOR CAMPS! 
‘ree tor you...a 4-week menu plan for summer eet “et i 
camps that provides for a scientifically balanced Poaiaitn ob Gandest ined 
and nutritious diet. Order as many as you need P2357 
from your General Foods salesman, or write: 
Institution Dept. W1-12, General Foods Corpora- QGuwidwae CE re FALS 
tion, 250 North Street, White Plains, New York. 











the compass 

















eee GS essential 


to camping 


CAS eee ( y 


Camp-Cuad Insurance 


Many a camper will have his directions set right again if he 
has a compass while on the trail. A good compass, like good 
insurance, is a welcome companion when things go wrong. 


Many a camper will become ill or injured during his stay 
at camp next summer. Some will require extensive medical 
treatment. The result: costly medical bills for someone. 


That “someone” can be Continental Casualty, if 
your camp has Camp-Guard Insurance. Camp-Guard pays 
the camper’s medical bills for accident and sickness. 
Also provides special payment for polio treatment, and 
indemnity for accidental loss of life, limbs or sight. 


Organizational, church and private camps depend 
on Continental’s Camp-Guard Insurance every 
camp season. It is essential to good camping. 


Your insurance neighbor—local agent or broker 
-will help you select the Continental 
Camp-Guard Insurance that’s best for your 
camp. And, with Continental, he will be able to 
provide personalized service. See him today. 


member of American Camping Association 


Continental 


CASUALTY COMPANY 


310 South Michigan Avenue, Chicago 4, Illinois 


Write our Summer Camp Department for your free subscription to Continental's CAMP DIRECTOR'S DIGEST 





